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I, David S. Godkin, declare:

1. I am an attorney at law and a member of the Law Offices of Birnbaum & Godkin,
LLP, counsel for plaintiff Six4Three, LLC ("643") in the above-captioned action.

2. A true and correct copy of https://newsroom.fb.com/news/2018/05/f8-2018-day-1/

is attached hereto as Exhibit 1.
3. A true and correct copy of https://www.facebook.com/notes/facebook/platform-is-

here/2437282130/ is attached hereto as Exhibit 2.

4. A true and correct copy of https://web.archive.org/web/20080902015608/

developers.facebook.com// get started.php?tab=principles is attached hereto as Exhibit 3.

5. A true and correct copy of https://web.archive.org/web/20120531173429/

http://developers.facebook.com/ is attached hereto as Exhibit 4.

6. A true and correct copy of http://web.archive.org/web/20120930042543/

http://developers.facebook.com/ is attached hereto as Exhibit 5.

7. A true and correct copy of http://web.archive.org/web/20121211214019/

http://developers.facebook.com/ is attached hereto as Exhibit 6.

8. A true and correct copy of http://web.archive.org/web/20121210224554/

https://developers.facebook.com/ docs/concepts/mobile-ads/ is attached hereto as Exhibit 7.

9. A true and correct copy of http://web.archive.org/web/20130106051121/

http://developers.facebook.com/ mobile/ is attached hereto as Exhibit 8.

10.  A'true and correct copy of http://web.archive.org/web/20130113190117/

http://developers.facebook.com/ policy/ is attached hereto as Exhibit 9.

11.  A‘true and correct copy of https://developers.facebook.com/blog/post/
2013/01/25/clarifying-our-platform-policies/ is attached hereto as Exhibit 10.

12.  Atrue and correct copy of http://web.archive.org/web/20130307222802/

http://developers.facebook.com/ policy/ is attached hereto as Exhibit 11.
13.  Atrue and correct copy of http://web.archive.org/web/20130423075009/

http://developers.facebook.com/ docs/quides/policy/examples and explanations/ is attached

hereto as Exhibit 12.

1

DECLARATION OF DAVID S. GODKIN IN SUPPORT OF PLAINTIFF’S
REQUEST FOR JUDICIAL NOTICE / Case No. CIV 533328




© o0 N o o B~ O w N

N NN NN NN NN R B R R R R R Rl
©® N o 00 N W N P O © ©® N o U~ W N B O

14. A true and correct copy of http://web.archive.org/web/20130601005922/

https://developers.facebook.com/ ios/ is attached hereto as Exhibit 13.

15.  Atrue and correct copy of http://web.archive.org/web/20130624083848/

https://developers.facebook.com/ ios/friendpicker-ui-control/ is attached hereto as Exhibit 14.

16.  Atrue and correct copy of http://web.archive.org/web/20130513221736/

http://developers.facebook.com/ docs/howtos/filter-devices-friend-selector-using-ios-sdk/ is

attached hereto as Exhibit 15.
17.  Atrue and correct copy of http://web.archive.org/web/20130512221944/

http://developers.facebook.com/ docs/reference/api/FriendList/ is attached hereto as Exhibit 16.

18. A true and correct copy of http://web.archive.org/web/20130526131547/

https://developers.facebook.com/ docs/reference/api/album/ is attached hereto as Exhibit 17.

19.  A'true and correct copy of http://web.archive.org/web/20130705154058/

https://developers.facebook.com/ events/mobiledevcon/newyork/ is attached hereto as Exhibit 18.

20.  Atrue and correct copy of http://web.archive.org/web/20130613061854/

https://developers.facebook.com/ blog/archive/#2013 is attached hereto as Exhibit 19.

21.  Atrue and correct copy of https://developers.facebook.com/blog/post/

2017/11/07/changes-developer-offerings/ is attached hereto as Exhibit 20.

22.  Atrue and correct copy of https://developers.facebook.com/policy/ is attached

hereto as Exhibit 21.

23.  Atrue and correct copy of https://www.facebook.com/notes/facebook-

security/important-message-from-facebooks-white-hat-program/10151437074840766/ is attached

hereto as Exhibit 22.

24.  Atrue and correct copy of https://newsroom.fb.com/news/2018/03/forensic-audits-

cambridge-analytica/ is attached hereto as Exhibit 23.

25.  Atrue and correct copy of https://newsroom.fb.com/news/2018/03/suspending-

cambridge-analytica/ is attached hereto as Exhibit 24.
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26.  Atrue and correct copy of https://www.facebook.com/zuck/posts/

10104712037900071 is attached hereto as Exhibit 25.

27.  Atrue and correct copy of https://www.facebook.com/sheryl/posts/

10160055807270177?pnref=story is attached hereto as Exhibit 26.

28.  Atrue and correct copy of https://newsroom.fb.com/news/2018/03/cracking-down-

on-platform-abuse/ is attached hereto as Exhibit 27.

29.  Atrue and correct copy of https://www.ftc.gov/news-events/press-

releases/2011/11/facebook-settles-ftc-charges-it-deceived-consumers-failing-keep is attached

hereto as Exhibit 28.
30.  Atrue and correct copy of https://www.ftc.gov/sites/default/files/documents /cases/

2012/08/120810facebookdo.pdf is attached hereto as Exhibit 29.

31.  Atrue and correct copy of https://www.ftc.gov/news-events/press-

releases/2012/08/ftc-approves-final-settlement-facebook is attached hereto as Exhibit 30.

32.  Atrue and correct copy of https://www.ftc.gov/sites/default/files/documents/ cases/

2012/08/120810facebookcmpt.pdf is attached hereto as Exhibit 31.

33.  Atrue and correct copy of https://www.ftc.gov/sites/default/files/documents/ cases/

2012/08/111129facebookexha-s.pdf is attached hereto as Exhibit 32.

34.  Atrue and correct copy of https://www.ftc.gov/sites/default/files/documents/

public statements/dissenting-statement-commissioner-j.thomas-rosch-matter-facebook-

inc./120810facebookstatement.pdf is attached hereto as Exhibit 33.

35.  Atrue and correct copy of https://www.ftc.gov/system/files/documents/

public statements/ 293551/120810facebookstatement.pdf is attached hereto as Exhibit 34.

36. A true and correct copy of https://www.ftc.gov/sites/default/files/documents/ cases/

2012/08/120810facebookcmbltrs.pdf is attached hereto as Exhibit 35.

37.  Atrue and correct copy of http://money.cnn.com/2012/05/21/markets/facebook-

stock/index.htm is attached hereto as Exhibit 36.

38.  Atrue and correct copy of https://investor.fb.com/stock-information/default.aspx is

attached hereto as Exhibit 37.
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39.  Atrue and correct copy of https://investor.fb.com/investor-news/press-release-

details/2013/Facebook-Reports-Fourth-Quarter-and-Full-Year-2012-Results/default.aspx is

attached hereto as Exhibit 38.

40.  Atrue and correct copy of https://investor.fb.com/investor-news/press-release-

details/2014/Facebook-Reports-Fourth-Quarter-and-Full-Year-2013-Results/default.aspx is

attached hereto as Exhibit 39.

41.  Atrue and correct copy of https://investor.fb.com/investor-news/press-release-

details/2015/Facebook-Reports-Fourth-Quarter-and-Full-Year-2014-Results/default.aspx is

attached hereto as Exhibit 40.

42.  Atrue and correct copy of https://investor.fb.com/investor-news/press-release-

details/2016/Facebook-Reports-Fourth-Quarter-and-Full-Year-2015-Results/default.aspx is

attached hereto as Exhibit 41.

43.  Atrue and correct copy of https://investor.fb.com/investor-news/press-release-

details/2017/Facebook-Reports-Fourth-Quarter-and-Full-Year-2016-Results/default.aspx is

attached hereto as Exhibit 42.

44.  Atrue and correct copy of https://investor.fb.com/investor-news/press-release-

details/2018/Facebook-Reports-Fourth-Quarter-and-Full-Year-2017-Results/default.aspx is

attached hereto as Exhibit 43.

45.  Atrue and correct copy of https://investor.fb.com/investor-news/press-release-

details/2012/Facebook-to-Acquire-Instagram/default.aspx is attached hereto as Exhibit 44.

46. A true and correct copy of https://investor.fb.com/investor-news/press-release-

details/2014/Facebook-to-Acquire-WhatsApp/default.aspx is attached hereto as Exhibit 45.

47.  Atrue and correct copy of https://techcrunch.com/2016/07/20/one-billion-

messengers/ is attached hereto as Exhibit 46.

48. A true and correct copy of https://www.statista.com/statistics/327292/number-of-

monthly-active-line-app-users/ is attached hereto as Exhibit 47.

49.  Atrue and correct copy of http://investor.zynga.com/news-releases/news-release-

details/zynga-reports-fourth-quarter-and-full-year-2012-financial is attached hereto as Exhibit 48.
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50.  Atrue and correct copy of http://investor.zynga.com/news-releases/news-release-

details/zynga-announces-second-quarter-2014-financial-results is attached hereto as Exhibit 49.

51.  Atrue and correct copy of http://files.shareholder.com/downloads/AMDA-

2F526X/6145255708x0x723507 /EDD94403-569F-4160-8C2A-

F713763BA7F0/2013%2004%20Earnings%20Slides.pdf is attached hereto as Exhibit 50.

52.  Atrue and correct copy of http://files.shareholder.com/downloads/AMDA-
2F526X/6145255708 x0x874450/36429F80-3FCD-46FF-8AFF-

232AE9B6CEDD/2015 Q4 Earnings Slides.pdf is attached hereto as Exhibit 51.

53.  True and correct copies of https://www.youtube.com/watch?v=LcLRW5Rx0WM

and https://dc.uwm.edu/zuckerberg files transcripts/149 are attached hereto as Exhibit 52.

54. True and correct copies of

https://www.youtube.com/watch?feature=player embedded&v=CRUOQOI03nZIc and

https://dc.uwm.edu/zuckerberg files transcripts/59 are attached hereto as Exhibit 53.

55.  True and correct copies of http://scobleizer.com/2010/11/03/great-interview-

candid-disruptive-mark-zuckerberg/ and https://dc.uwm.edu/zuckerberg files transcripts/36 are

attached hereto as Exhibit 54.
56. True and correct copies of http://files.shareholder.com/downloads/AMDA-
NJ5DZ/2299012687x0x608800/ 1070cac6-c01c-4439-bab9-

5¢25d3ffd434/Facebook Q32012EarningsTranscript102312.pdf and

https://dc.uwm.edu/zuckerberg files transcripts/3 are attached hereto as Exhibit 55.

57.  True and correct copies of

http://www.youtube.com/watch?v= TuFkupUn7k&feature=related and

https://dc.uwm.edu/zuckerberg files transcripts/30 are attached hereto as Exhibit 56.

58.  True and correct copies of https://seekingalpha.com/article/755071-facebook-

management-discusses-02-2012-results-earnings-call-transcript and

https://dc.uwm.edu/zuckerberg files transcripts/239 are attached hereto as Exhibit 57.
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59.  True and correct copies of http://allthingsd.com/video/?video_id=29CC1557-56A9-
4484-90B4-539E282F6F9A and https://dc.uwm.edu/zuckerberg files transcripts/57 are attached

hereto as Exhibit 58.

60.  True and correct copies of http://www.youtube.com/watch?v=

TuFkupUn7k&feature=related and https://dc.uwm.edu/zuckerberg files transcripts/30 are

attached hereto as Exhibit 59.

61. True and correct copies of http://ppe.cnbc.com/id/15840232?video=

3000047318&play=1 and https://dc.uwm.edu/zuckerberg files transcripts/68 are attached hereto

as Exhibit 60.
62.  True and correct copies of http://techcrunch.com/2012/09/11/the-best-soundbites-

from-mark-zuckerberg-michael-arrington-interview-vide/ and https://dc.uwm.edu/zuckerberg

files transcripts/9 are attached hereto as Exhibit 61.

63. True and correct copies of http://techcrunch.com/events/disrupt-sf-2013/agenda/

and https://dc.uwm.edu/zuckerberg files transcripts/94 are attached hereto as Exhibit 62.

64.  True and correct copies of https://seekingalpha.com/article/1569862-facebook-inc-

fb-ceo-discusses-02-2013-results-earnings-call-transcript and https://dc.uwm.edu/zuckerberg

files transcripts/238 are attached hereto as Exhibit 63.

65.  True and correct copies of https://seekingalpha.com/article/2159613-facebooks-

ceo-discusses-q1-2014-results-earnings-call-transcript and https://dc.uwm.edu/zuckerberg

files transcripts/233 are attached hereto as Exhibit 64.

66.  True and correct copies of https://www.nasdag.com/aspx/call-

transcript.aspx?Storyld=1392101&Title= facebook-s-ceo-discusses-g1-2013-results-earnings-call-

transcript and https://dc.uwm.edu/zuckerberg files transcripts/237 are attached hereto as Exhibit

65.

67.  True and correct copies of http://www.insidefacebook.com/2010/06/22/exclusive-

discussing-the-future-of-facebook-and-the-facebook-ecosystem-with-ceo-mark-zuckerberg/ and

https://dc.uwm.edu/zuckerberg files transcripts/55 are attached hereto as Exhibit 66.

6

DECLARATION OF DAVID S. GODKIN IN SUPPORT OF PLAINTIFF’S
REQUEST FOR JUDICIAL NOTICE / Case No. CIV 533328




© o0 N o o B~ O w N

N NN NN NN NN R B R R R R R Rl
©® N o 00 N W N P O © ©® N o U~ W N B O

68. True and correct copies of http://www.youtube.com/watch?v=Gy0bq9FAJRs and

https://dc.uwm.edu/zuckerberg files transcripts/79 are attached hereto as Exhibit 67.

69. A true and correct copy of https://s21.q4cdn.com/399680738/files/

doc financials/annual reports/ FB 2012 10K.pdf is attached hereto as Exhibit 68.

70.  Atrue and correct copy of https://s21.q4cdn.com/399680738/files/

doc financials/annual reports/ FB AR 33501 FINAL.pdf is attached hereto as Exhibit 69.

71.  Atrue and correct copy of https://s21.qg4cdn.com/399680738/files/

doc financials/annual reports/ FB2014AR.pdf is attached hereto as Exhibit 70.

72.  Atrue and correct copy of https://s21.q4cdn.com/399680738/files/

doc financials/annual reports/2015-Annual-Report.pdf is attached hereto as Exhibit 71.

73.  Atrue and correct copy of http://www.adweek.com/digital/facebook-formalizes-

reciprocity-policy-and-clearly-prohibits-replicating-core-features/ is attached hereto as Exhibit 72.

74.  Atrue and correct copy of https://techcrunch.com/2007/05/24/facebook-launches-

facebook-platform-they-are-the-anti-myspace/ is attached hereto as Exhibit 73.

75.  Atrue and correct copy of https://mashable.com/2012/05/24/facebook-developer-

platform-infographic/#HOprSanY Zgh is attached hereto as Exhibit 74.

76.  Atrue and correct copy of https://www.wsj.com/articles/

SB1000142412788732439280457836 3033497647670 is attached hereto as Exhibit 75.

77.  Atrue and correct copy of https://techcrunch.com/2013/01/04/early-studies-show-

facebook-mobile-app-install-ads-perform-well-for-devs-indicating-big-revenue-potential/ is

attached hereto as Exhibit 76.

78.  Atrue and correct copy of https://www.wsj.com/articles/

SB100014240527023041412045 77510951953200634 is attached hereto as Exhibit 77.

79.  Atrue and correct copy of https://www.buzzfeed.com/mattlynley/how-facebook-

decides-which-apps-get-to-use-your-data?utm term=.cfKJpnmxwa#.dxaVK9L3ES is attached

hereto as Exhibit 78.
80.  Atrue and correct copy of https://www.cnbc.com/2016/04/12/mark-zuckerberg-at-

facebook-f8-latest-news.html is attached hereto as Exhibit 79.
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81.  Atrue and correct copy of https://finance.yahoo.com/news/facebook-opens-instant-

games-developers-153919562.html?.tsrc=applewf is attached hereto as Exhibit 80.

82.  Atrue and correct copy of http://www.businessinsider.com/r-facebook-settles-

lawsuit-over-2012-ipo-for-35-million-2018-2 is attached hereto as Exhibit 81.

83.  Atrue and correct copy of https://www.cnbc.com/2018/03/15/citi-launches-

chatbot-on-facebook-messenger-for-singapore-customers.html is attached hereto as Exhibit 82.

84.  Atrue and correct copy of https://developers.facebook.com/blog/post/

2017/04/18/facebook-introduces-developer-circles/ is attached hereto as Exhibit 83.

85.  Atrue and correct copy of https://www.theverge.com/2018/5/1/17307782/

facebook-tinder-dating-app-f8-match-okcupid is attached hereto as Exhibit 84.

86. A true and correct copy of https://www.nytimes.com/2018/04/30/technology/

facebook-privacy-developers.html is attached hereto as Exhibit 85.

87.  Atrue and correct copy of https://www.cnbc.com/2017/05/18/facebook-fine-eu-

whatsapp-takeover.html? source=yahoo%?7Cfinance%7Cheadline%7Cheadline%7

Cstory&par=yahoo&doc=104477516&yptr=yahoo is attached hereto as Exhibit 86.

88. A true and correct copy of https://techcrunch.com/2017/06/08/facebook-is-

speeding-up-training-for-visual-recognition-models/ is attached hereto as Exhibit 87.

89.  Atrue and correct copy of https://techcrunch.com/2017/06/20/phhhoto-shuts-down/

is attached hereto as Exhibit 88.
90.  Atrue and correct copy of https://techcrunch.com/2017/06/27/facebook-2-billion-

users/ is attached hereto as Exhibit 89.

91.  Atrue and correct copy of https://www.wired.com/2015/08/how-facebook-m-
works/ is attached hereto as Exhibit 90.

92.  Atrue and correct copy of https://www.bloomberg.com/news/articles/2017-07-

13/antitrust-built-for-rockefeller-baffled-by-bezos-quicktake-g-a?utm campaign=news&utm

medium=bd&utm source=applenews is attached hereto as Exhibit 91.

93.  Atrue and correct copy of https://techcrunch.com/2017/07/25/facebook-twitter-

google-warned-over-eu-consumer-rights/ is attached hereto as Exhibit 92.
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94, A true and correct copy of https://techcrunch.com/2017/07/27/wit-ai-is-shutting-

down-bot-engine-as-facebook-rolls-nlp-into-its-updated-messenger-platform/ is attached hereto as

Exhibit 93.

95.  Atrue and correct copy of https://arstechnica.com/tech-policy/2017/07/linkedin-its-

illegal-to-scrape-our-website-without-permission/ is attached hereto as Exhibit 94.

96. A true and correct copy of http://www.businessinsider.com/mark-zuckerberg-

texted-his-wife-about-cancelling-facbeooks-ipo-2017-8 is attached hereto as Exhibit 95.

97.  Atrue and correct copy of http://www.businessinsider.com/half-of-facebooks-

revenue-now-comes-from-mobile-advertising-2013-10 is attached hereto as Exhibit 96.

98.  Atrue and correct copy of https://techcrunch.com/2017/05/03/facebook-g1-2017-

earnings/ is attached hereto as Exhibit 97.
99.  Atrue and correct copy of https://web.archive.org/web/20170810112443/

https://www.foxbusiness.com/ features/2017/08/09/new-copycats-how-facebook-squashes-

2.amp.html is attached hereto as Exhibit 98.

100. A true and correct copy of https://www.wsj.com/articles/facebooks-onavo-gives-

social-media-firm-inside-peek-at-rivals-users-1502622003?mod=yahoo hs&yptr=yahoo is

attached hereto as Exhibit 99.

101. Atrue and correct copy of https://techcrunch.com/2017/09/07/facebook-is-testing-

features-to-help-you-make-new-friends/ is attached hereto as Exhibit 100.

102. A true and correct copy of

https://www.bizjournals.com/losangeles/news/2017/09/08/facebook-budgets-for-original-

video.html?ana=yahoo&yptr=yahoo is attached hereto as Exhibit 101.

103. A true and correct copy of https://techcrunch.com/2017/09/08/whatsapp-ads/ is

attached hereto as Exhibit 102.
104. A true and correct copy of https://techcrunch.com/2017/09/11/facebook-fined-el-

2m-for-privacy-violations-in-spain/ is attached hereto as Exhibit 103.

105. A true and correct copy of https://techcrunch.com/2017/09/13/facebook-tries-its-

hand-at-group-video-chat-with-bonfire/ is attached hereto as Exhibit 104.
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106. A true and correct copy of https://techcrunch.com/2017/09/13/facebook-

platform/?ncid=rss&utm source=feedburner&utm medium=feed&utm campaign=Feed%3A+Te

chcrunch+%28TechCrunch%?29 is attached hereto as Exhibit 105.

107. A true and correct copy of https://www.propublica.org/article/facebook-doesnt-tell-

users-everything-it-really-knows-about-them is attached hereto as Exhibit 106.

108. A true and correct copy of https://www.wired.com/story/to-fix-its-toxic-ad-

problem-facebook-must-break-itself?mbid=nl 091817 daily&CNDID=%%CUST ID%% is

attached hereto as Exhibit 107.
109. A true and correct copy of https://mashable.com/2017/09/21/google-facebook-

dominate-online-ads-now-and-forever/#vvVKplJEmmaqY is attached hereto as Exhibit 108.

110. A'true and correct copy of https://www.nytimes.com/2017/09/22/technology/ mark-

zuckerberg-facebook-russian-ads.html is attached hereto as Exhibit 109.

111. A true and correct copy of https://www.cnbc.com/2017/10/05/facebook-users-

could-outnumber-christians-before-year-end-nymag.html is attached hereto as Exhibit 110.

112.  Atrue and correct copy of https://www.cnbc.com/2017/10/13/facebook-food-

ordering-service-goes-live.html is attached hereto as Exhibit 111.

113. Atrue and correct copy of https://www.vanityfair.com/news/2017/10/early-

facebook-employees-regret-the-monster-they-created is attached hereto as Exhibit 112.

114. A true and correct copy of http://time.com/4984426/russia-facebook-ads-user-data/

is attached hereto as Exhibit 113.

115.  Atrue and correct copy of https://gz.com/1107036/facebook-treats-its-ethical-

failures-like-software-bugs-and-thats-why-they-keep-happening/ is attached hereto as Exhibit 114.

116. A true and correct copy of https://www.washingtonpost.com/news/the-

switch/wp/2017/10/12/facebook-takes-down-data-and-thousands-of-posts-obscuring-reach-of-

russian-disinformation/?utm term=.7780b8dcfe21 is attached hereto as Exhibit 115.

117.  Atrue and correct copy of https://www.forbes.com/sites/johnkoetsier/2017/10/23/

apple-vs-facebook-38-of-mobile-gamers-have-used-facebooks-app-store/#1d97bc312ae0 is

attached hereto as Exhibit 116.
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118. A'true and correct copy of https://thenextweb.com/apps/2017/04/18/facebook-

downloaded-app-netflix/ is attached hereto as Exhibit 117.

119. A true and correct copy of https://gizmodo.com/facebook-hey-nice-media-you-got-

there-shame-if-some-1819791648 is attached hereto as Exhibit 118.

120. A true and correct copy of https://www.nytimes.com/2016/01/21/technology/ techs-

frightful-5-will-dominate-digital-life-for-foreseeable-future.html?mtrref=undefined&gwh=

A35C9035054C312F8ABEFF83402928CA&qgwt=pay is attached hereto as Exhibit 119.

121.  Atrue and correct copy of https://www.digitaltrends.com/social-media/facebook-

denies-mining-conversations-for-ads/ is attached hereto as Exhibit 120.

122. A true and correct copy of https://finance.yahoo.com/news/mojiworks-raises-2-1m-

series-070044061.html is attached hereto as Exhibit 121.

123. A true and correct copy of https://gizmodo.com/how-facebook-figures-out-

gveryone-youve-ever-met-1819822691 is attached hereto as Exhibit 122.

124. A true and correct copy of https://www.wsj.com/amp/articles/facebooks-identity-

crisis-looms-1521579929 is attached hereto as Exhibit 123.

125. A true and correct copy of https://www.wsj.com/articles/facebooks-restrictions-on-

user-data-cast-a-long-shadow-1442881332 is attached hereto as Exhibit 124.

126. A true and correct copy of https://www.digitaltrends.com/social-media/facebook-

testing-messenger-broadcast/ is attached hereto as Exhibit 125.

127. A true and correct copy of http://www.businessinsider.com/remove-apps-facebook-

privacy-issue-data-tip-fix-2017-11 is attached hereto as Exhibit 126.

128. A true and correct copy of https://techcrunch.com/2017/11/30/theres-an-implosion-

of-early-stage-vc-funding-and-no-ones-talking-about-it/ is attached hereto as Exhibit 127.

129. A true and correct copy of https://techcrunch.com/2017/12/04/the-loss-of-first-

check-investors/ is attached hereto as Exhibit 128.

130. A true and correct copy of https://gz.com/1146007/australias-competition-

watchdog-wants-to-see-if-facebook-and-google-are-destroying-journalism/ is attached hereto as

Exhibit 129.
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131. A true and correct copy of https://www.theverge.com/2017/12/5/16738266/

messenger-kids-facebook-privacy-data-real-names is attached hereto as Exhibit 130.

132. A true and correct copy of https://techcrunch.com/2017/12/05/pinterest-integrates-

deeper-with-facebook-with-a-new-bot-and-messenger-extension/ is attached hereto as Exhibit 131.

133. Atrue and correct copy of https://finance.yahoo.com/news/facebook-opens-instant-

games-developers-153919562.html?.tsrc=applewf is attached hereto as Exhibit 132.

134. A true and correct copy of https://techcrunch.com/2018/04/26/what-we-learned-

from-facebooks-latest-data-misuse-grilling/ is attached hereto as Exhibit 133.

135. A true and correct copy of https://www.theguardian.com/commentisfree/

2018/mar/09/google-facebook-first-amendment-protections is attached hereto as Exhibit 134.

136. A true and correct copy of https://www.wsj.com/articles/facebook-really-is-spying-

on-you-just-not-through-your-phones-mic-1520448644 is attached hereto as Exhibit 135.

137.  Atrue and correct copy of https://www.forbes.com/sites/kathleenchaykowski/

2018/03/06/facebooks-latest-algorithm-change-here-are-the-news-sites-that-stand-to-lose-the-

most/#5b39418b34ec is attached hereto as Exhibit 136.

138. A true and correct copy of http://www.businessinsider.com/littlethings-online-

publisher-shuts-down-and-blames-facebook-algorithm-2018-2 is attached hereto as Exhibit 137.

139. A true and correct copy of http://www.businessinsider.com/what-is-facebooks-

onavo-protect-virtual-private-network-app-2018-2 is attached hereto as Exhibit 138.

140. A true and correct copy of https://finance.yahoo.com/news/german-court-finds-

fault-facebook-155202613.html?.tsrc=applewf is attached hereto as Exhibit 139.

141. A true and correct copy of https://www.wired.com/story/inside-facebook-mark-

zuckerberg-2-years-of-hell/ is attached hereto as Exhibit 140.

142. A true and correct copy of https://techcrunch.com/2018/02/12/facebook-starts-

pushing-its-data-tracking-onavo-vpn-within-its-main-mobile-app/ is attached hereto as Exhibit

141.

143. A true and correct copy of http://time.com/5125267/mark-zuckerberg-facebook-

news-feed-requlations/ is attached hereto as Exhibit 142.
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144. A true and correct copy of https://www.youtube.com/watch?v=XCvwCcEP74Q is

attached hereto as Exhibit 143.

145. A true and correct copy of https://www.youtube.com/watch?v=1ebKI4x_k8A is

attached hereto as Exhibit 144.

146. A true and correct copy of https://www.youtube.com/watch?v=GWBjUsmO-Lw is

attached hereto as Exhibit 145.

147. Atrue and correct copy of https://newsroom.fb.com/news/2015/06/introducing-

moments/ is attached hereto as Exhibit 146.

148. A true and correct copy of https://slate.com/technology/2018/01/facebook-crushed-

gveryones-pivot-to-video-except-its-own.html is attached hereto as Exhibit 147.

149. A true and correct copy of https://www.wsj.com/articles/the-antitrust-case-against-
facebook-google-amazon-and-apple-1516121561?mod=trending_now_1 is attached hereto as
Exhibit 148.

150. A true and correct copy of https://www.theverge.com/2018/1/16/16894946/

facebook-messenger-app-complicated-ads-clutter-david-marcus is attached hereto as Exhibit 149.

151. A true and correct copy of https://www.wsj.com/articles/marketers-say-facebooks-

news-feed-update-will-be-nail-in-the-coffin-for-organic-posts-1515785725?mod=

cx picks&cx navSource= cx picks&cx tag=collabctx&cx artPos=1#cxrecs s is attached hereto

as Exhibit 150.
152. A true and correct copy of https://venturebeat.com/2018/01/14/facebook-punks-

partners-again-how-publishers-can-fight-back/ is attached hereto as Exhibit 151.

153. A true and correct copy of https://marketingland.com/facebook-tries-to-explain-

why-it-cut-vines-others-api-access-31804 is attached hereto as Exhibit 152.

154. A true and correct copy of https://finance.yahoo.com/news/apps-were-listening-

smartphone-apos-193341328.html?.tsrc=applewf is attached hereto as Exhibit 153.

155. A true and correct copy of https://techcrunch.com/2018/03/17/facebook-cambridge-

analytica-requlation-klobuchar-warner/ is attached hereto as Exhibit 154.
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156. A true and correct copy of https://abcnews.go.com/Technology/facebook-users-

privacy-check/story?id=23826215 is attached hereto as Exhibit 155.

157. A true and correct copy of https://www.forbes.com/sites/larrymagid/

2014/05/22/facebook-changes-default-privacy-setting-for-new-users/#72c85a7659ac is attached

hereto as Exhibit 156.

158. A true and correct copy of https://www.cbsnews.com/live-news/facebook-under-

fire-the-latest-on-cambridge-analytica-scandal-live-updates/?ftag=CNM-00-10aac3a is attached

hereto as Exhibit 157.
159. A true and correct copy of https://www.fastcompany.com/3030984/facebook-

switches-default-share-setting-to-friends-instead-of-ever is attached hereto as Exhibit 158.

160. A true and correct copy of https://www.cnn.com/2014/05/22/tech/social-

media/facebook-privacy/index.html is attached hereto as Exhibit 159.

161. A true and correct copy of https://www.theguardian.com/news/2018/

mar/20/facebook-data-cambridge-analytica-sandy-parakilas is attached hereto as Exhibit 160.

162. A true and correct copy of https://www.nytimes.com/2018/03/20/business/ftc-

facebook-privacy-investigation.html is attached hereto as Exhibit 161.

163. A true and correct copy of https://www.wsj.com/articles/facebook-ignites-debate-

over-third-party-access-to-user-data-1521414746 is attached hereto as Exhibit 162.

164. A true and correct copy of https://www.wyden.senate.gov/imo/media/doc/wyden-

cambridge-analytica-to-facebook.pdf is attached hereto as Exhibit 163.

165. A true and correct copy of https://www.theguardian.com/commentisfree/

2018/mar/22/restructure-facebook-ftc-requlate-9-steps-now is attached hereto as Exhibit 164.

166. A true and correct copy of https://www.theverge.com/2018/3/22/17152922/delete

facebook-boycott-cambridge-analytica-tech-monopoly-data-privacy is attached hereto as Exhibit

165.

167. A true and correct copy of https://www.cnbc.com/2018/03/22/facebook-was-

duped-in-recent-scandal-zuckerbergs-harvard-classmate.html is attached hereto as Exhibit 166.
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168.

A true and correct copy of https://gz.com/1234829/california-has-a-plan-to-police-

facebook/ is attached hereto as Exhibit 167.

169.

A true and correct copy of https://www.vanityfair.com/news/2018/03/mark-

zuckerberg-cambridge-analytica-apology is attached hereto as Exhibit 168.

170.

A true and correct copy of https://techcrunch.com/2018/03/21/did-cambridge-get-

other-data/ is attached hereto as Exhibit 169.

171.

A true and correct copy of https://www.cnet.com/news/facebooks-app-cleanup-

may-be-harder-than-mark-zuckerberg-thinks-apple-samsung/ is attached hereto as Exhibit 170.

172.

A true and correct copy of https://www.wsj.com/articles/how-to-dump-facebook-

or-at-least-put-it-in-the-dog-house-for-a-while-1521846110 is attached hereto as Exhibit 171.

173.

A true and correct copy of https://arstechnica.com/information-

technoloqy/2018/03/facebook-scraped-call-text-message-data-for-years-from-android-phones/ is

attached hereto as Exhibit 172.

174.

A true and correct copy of https://finance.yahoo.com/news/german-cartel-office-

investigates-facebooks-142125419.html; ylc=X1MDMTE5Nzc4NDE4ANORfZXgDMORfeX

JPZAMydTRtaHI1ZGIpNGZpBGcDZFhWcFpEeHVje]VITURKbFIgVmhaaTFQWTIWbEXUTT

BNek10WVR]MVIpMDROREOWT1dSbFpXTmIOamQxZFdsalBHNXpQalpDDQoEbGFuZwNI

bilVUwRvcmInX2xhbmcDZW4Eb3JpZ19yZWdpbh24DVVMEcG9zAzZMEcmVnaW9uA1lVTBH

N5bWJIVbANGQQg--?.tsrc=applewf is attached hereto as Exhibit 173.

175.

A true and correct copy of https://www.barrons.com/articles/facebook-drops-5-as-

ftc-confirms-investigating-with-substantial-concerns-1522077851 is attached hereto as Exhibit

174,
176.

A true and correct copy of https://www.ftc.gov/news-events/press-

releases/2018/03/statement-acting-director-ftcs-bureau-consumer-protection is attached hereto as

Exhibit 175.
177.

A true and correct copy of https://www.wired.com/story/facebook-privacy-setting-

doesnt-do-anything/ is attached hereto as Exhibit 176.
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178. A true and correct copy of https://s21.94cdn.com/399680738/files/
doc financials/2017/Q4/Q4-2017-Earnings-Presentation.pdf is attached hereto as Exhibit 177.

179. A true and correct copy of https://www.buzzfeed.com/ryanmac/growth-at-any-cost-

top-facebook-executive-defended-data?utm term=.kwG30z2wJZ#.fm9bLk7GEa is attached

hereto as Exhibit 178.

180. A true and correct copy of https://www.wired.com/story/facebook-a-history-of-

mark-zuckerberg-apologizing/ is attached hereto as Exhibit 179.

181. A true and correct copy of https://techcrunch.com/2018/03/30/loose-lips-sink-apps/

is attached hereto as Exhibit 180.

182. A true and correct copy of https://www.aclu.org/blog/privacy-technology/internet-

privacy/8-guestions-members-congress-should-ask-mark-zuckerberqg is attached hereto as Exhibit

181.

183. A true and correct copy of https://www.nytimes.com/2018/04/04/ technology/mark-

zuckerberg-testify-congress.html attached hereto as Exhibit 182.

184. A true and correct copy of https://finance.yahoo.com/news/latest-practices-

unchanged-facebook-privacy-160313827.html?.tsrc=applewf is attached hereto as Exhibit 183.

185. A true and correct copy of https://www.cnbc.com/2018/04/26/facebook-warns-

investors-that-more-cambridge-analyticas-are-likely.html is attached hereto as Exhibit 184.

186. A true and correct copy of https://www.wired.com/story/mark-zuckerberg-

congress-testimony/ is attached hereto as Exhibit 185.

187. A true and correct copy of https://gizmodo.com/facebook-admits-mark-zuckerberg-

and-top-execs-have-dele-1825039128 is attached hereto as Exhibit 186.

188. A true and correct copy of https://techcrunch.com/2018/04/06/facebook-

zuckerberg-requlation-wyden/amp/ is attached hereto as Exhibit 187.

189. A true and correct copy of https://www.wired.com/story/why-zuckerberg-15-year-

apology-tour-hasnt-fixed-facebook!/ is attached hereto as Exhibit 188.

190. A true and correct copy of https://www.today.com/news/sheryl-sandberg-today-

other-facebook-data-breaches-possible-t126579 is attached hereto as Exhibit 189.
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191. Atrue and correct copy of https://arstechnica-

com.cdn.ampproject.org/c/s/arstechnica.com/tech-policy/2018/04/hours-after-zuck-deletion-

scandal-facebook-announces-new-unsend-feature/?amp=1 is attached hereto as Exhibit 190.

192. A true and correct copy of https://www.cnbc.com/2018/04/09/congress-released-

mark-zuckerbergs-prepared-testimony-ahead-of-wednesdays-hearing.html?  source=yaho0%7C

finance%?7 Cheadline%7Cstory%7C&par=yahoo&yptr=yahoo is attached hereto as Exhibit 191.

193. A true and correct copy of https://www.washingtonpost.com/graphics/

2018/business/facebook-zuckerberg-apologies/?utm term=.747b85a5eb80 is attached hereto as
Exhibit 192.

194. A true and correct copy of https://www.washingtonpost.com/news/the-

switch/wp/2018/04/10/transcript-of-mark-zuckerbergs-senate-hearing/?utm term=.ca45bb66eldb

is attached hereto as Exhibit 193.

195. A true and correct copy of https://www.washingtonpost.com/news/the-

switch/wp/2018/04/11/transcript-of-zuckerbergs-appearance-before-house-

committee/?utm term=.1062ca3e398a is attached hereto as Exhibit 194.

196. A true and correct copy of https://www.cnet.com/news/facebooks-ftc-consent-

decree-deal-what-you-need-to-know/#ftag=CAD-09-10aai5b is attached hereto as Exhibit 195.

197. Atrue and correct copy of http://www.businessinsider.com/mark-zuckerberg-

shares-great-reqgret-facebook-2018-4 is attached hereto as Exhibit 196.

198. A true and correct copy of https://www.theverge.com/2018/4/25/17282538/

facebook-zuckerberg-testimony-answers-congress is attached hereto as Exhibit 197.

199. A true and correct copy of https://www.wsj.com/articles/facebook-has-a-new-data-

policyheres-the-short-version-1524230950 is attached hereto as Exhibit 198.

200. A true and correct copy of https://www.parliament.uk/business/committees/

committees-a-z/commons-select/digital-culture-media-and-sport-committee/news/fake-news-post-

facebook-evidence-17-19/ is attached hereto as Exhibit 199.
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201. A true and correct copy of http://nymag.com/selectall/2018/04/cant-log-into-tinder-

blame-facebook.html?utm source=tw&utm medium=s3&utm campaign=sharebutton-t is

attached hereto as Exhibit 200.

202. A true and correct copy of Defendant Facebook, Inc.’s First Supplemental
Responses and Objections to Plaintiff’s Third Set of Demands for Inspection of Documents filed
on July 31, 2017 is attached hereto as Exhibit 201.

203. A true and correct copy of Defendant Facebook Inc.’s Supplemental Responses and
Obijections to Plaintiff’s Third Set of Demands for Inspection of Documents filed on October 20,
2017 is attached hereto as Exhibit 202.

204. A true and correct copy of Case Management Order #9 filed on December 5, 2017
is attached hereto as Exhibit 203.

205. A true and correct copy of Defendants Mark Zuckerberg, Christopher Cox, Javier
Olivan, Samuel Lessin, Michael Vernal, and Ilya Sukhar’s Peremptory Challenge Pursuant to
California Code of Civil Procedure Section 170.6 and Declaration of Joshua Lerner filed on
January 19, 2018 is attached hereto as Exhibit 204.

206. A true and correct copy of Case Management Order #11 filed on December 11,
2017 is attached hereto as Exhibit 205.

207. A true and correct copy of Transcript of Proceedings of September 11, 2017 is
attached hereto as Exhibit 206.

208. A true and correct copy of California Code of Civil Procedure § 437¢c(f)(1) is
attached hereto as Exhibit 207.

209. A true and correct copy of Plaintiff’s Opposition to Defendant’s Motion for
Summary Adjudication filed on August 18, 2017 is attached hereto as Exhibit 208.

210. A true and correct copy of Notice of Motion and Special Motion to Strike and For
Attorney’s Fees and Costs Pursuant to C.C.P. 425.16 filed on November 21, 2017 is attached
hereto as Exhibit 209.
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211.  Atrue and correct copy of Opinion of Court of Appeal of California, Second
Appellate District, Division One in Demetriades v. Yelp, Inc., filed on July 24, 2014 (Demetriades
v. Yelp, Inc. (2014) 228 Cal.App.4th 294 [175 Cal.Rptr.3d 131]) is attached hereto as Exhibit 210.

212.  Atrue and correct copy of Newport Harbor Ventures, LLC v. Morris Cerullo World
Evangelism (2018) 4 Cal.5th 637 is attached hereto as Exhibit 211.

213.  Atrue and correct copy of Exhibit A to the Supplemental Declaration of David S.
Godkin In Opposition to Defendant’s Special Motion to Strike (Anti-SLAPP Prong One), filed on
January 24, 2018 is attached hereto as Exhibit 212.

214.  Atrue and correct copy of Plaintiff’s Opposition to Facebook’s Special Motion to
Strike (Anti-SLAPP) filed on December 12, 2017 is attached hereto as Exhibit 213.

215. A true and correct copy of Plaintiff’s Supplemental Opposition to Facebook’s
Special Motion to Strike (Prong 1) filed on January 24, 2018 is attached hereto as Exhibit 214.

216. A true and correct copy of Plaintiff’s Reply to Defendant’s Supplemental
Memorandum in Support of Anti-SLAPP Motion (Prong 1) filed on March 7, 2018 is attached
hereto as Exhibit 215.

217.  Atrue and correct copy of Plaintiff’s Supplemental Memorandum of Points and
Authorities in Opposition to Special Motions to Strike (Newport Harbor) filed on May 3, 2018 is
attached hereto as Exhibit 216.

218.  Atrue and correct copy of the Court’s Order on Demurrer of June 30, 2016 is
attached hereto as Exhibit 217.

219. A true and correct copy of Case Management Order #7 is attached hereto as Exhibit

220. A true and correct copy of the standard adhesion contract into which Facebook and
643 entered on December 11, 2012 (FB-0000017 - FB-0000026) is attached hereto as Exhibit 219.
I declare under penalty of perjury that the foregoing is true and correct.

Executed on May 17, 2018 in Boston, Massachusetts.

/s/ David S. Godkin
David S. Godkin, Esq.
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PROOF OF SERVICE
I, Cheryl A. McDuffee, declare:

I am a citizen of the United States and employed in Suffolk County, Massachusetts. | am
over the age of eighteen years and not a party to the within-entitled action. My business address is
280 Summer Street, Boston, MA 02210. On May 17, 2018, | served a copy of the within

document(s):

DECLARATION OF DAVID S. GODKIN IN SUPPORT OF PLAINTIFF’S
REQUEST FOR JUDICIAL NOTICE

by electronic service, per the agreement of the parties, by emailing a true and
correct copy through counsel’s email address to Defendant’s counsel of record at
the email addresses set forth below.

Joshua H. Lerner (jlerner@durietangri.com)

Sonal N. Mehta (smehta@durietangri.com)

Laura Miller (Imiller@durietangri.com)

Catherine Kim (ckim@durietangri.com)

Durie Tangri (service-six4three@durietangri.com)
217 Leidesdorff Street

San Francisco, CA 94111

P (415) 376 - 6427

Attorney for Defendant

FACEBOOK, INC.

and
Judge V. Raymond Swope (By hand)
Department 23
Complex Civil Litigation
I declare under penalty of perjury under the laws of the State of California that the above is
true and correct.
Executed May 17, 2018, at Boston, Massachusetts.

[s/ Cheryl A. McDuffee
Cheryl A. McDuffee
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Today, our global developer community gathered in San Jose
for F8, an annual two-day event where developers come
together to explore the future of technology.

Mark Zuckerberg kicked off the day with a keynote on how
we’re taking a broader view of our responsibility by not only
giving people powerful tools, but also making sure those tools
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F8 2018: Sharing to Stories, AR Camera Effects, Oculus Go and Mo... https://newsroom.fb.com/news/2018/05/f8-2018-day-1/

are used for good. He discussed our responsibility to keep 2008

building new services that bring people together in 2007

meaningful new ways across Facebook, Instagram, WhatsApp,

Messenger and Oculus. 2006

Other keynote speakers today included Chief Product Officer

Chris Cox, Instagram Product Managers Jyoti Sood and Shilpa Featured News
Sarkar, Instagram Data Science Manager Tamar Shapiro,

WhatsApp Director Mubarik Imam, VP of Messaging Products ®

Facebook Fundraisers

David Marcus, VP of Product Partnerships Ime Archibong, VP
of VR Hugo Barra, and Head of Social VR Rachel Franklin.

Here are some of the announcements made today.

Facebook Introducing New Tools
for Facebook

Clear History Fundraisers

Today, we’re announcing plans to build Clear History. This April 27,2018

feature will enable you to see the websites and apps that send By Asha Sharma, Head of

us information when you use them, delete this information Product, Social Good Every

from your account, and turn off our ability to store it day, people start Facebook

associated with your account going forward. Learn more Fundraisers to support the

here. causes that...

Read more
Sharing to Stories

We’re introduci f le to share from thei
e’re introducing a new way for people to share from their ’E [ | B

favorite apps to both Facebook and Instagram Stories.

People already share their interests on our platforms, and @
now we’re making that experience faster, easier and more

creative on Stories. Hard Questions: Why Do
You Leave Up Some
Posts But Take Down
Others?

April 24,2018
We want Facebook to be a

$ )\ Claire Brody :
@,/ 2min- @ Play on Spotify > safe place where people can

also freely discuss different
points of view.
'B0BBY TARANTINO I Read more
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Everyday
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Just tap the share button in an app like Spotify to share what
you’re listening to directly into the camera. From there you
can edit and share to your story or feed. You don’t have to
connect your Facebook or Instagram account to other apps
in order to share to Stories.

Groups

We’re introducing the Groups tab, which helps you navigate
to your existing groups more easily and interact with content
from all your groups. Later this year, you’ll be able to discover
and join new groups through the tab.

Dating

We’re building a feature for dating and relationships within
the Facebook app. People already use Facebook to meet new
people, and we want to make that experience better. People
will be able to create a dating profile that is separate from
their Facebook profile — and potential matches will be
recommended based on dating preferences, things in
common, and mutual friends. They’ll have the option to
discover others with similar interests through their Groups or
Events. However, what people do within the dating feature

https://newsroom.fb.com/news/2018/05/f8-2018-day-1/
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will not be shown to their friends. We’ll share more
information when this begins testing later this year.

Crisis Response

Last year we announced Crisis Response, a center on
Facebook where people can get information about recent
crises and access Safety Check, Community Help and
Fundraisers. We’re always looking for ways to make it easier
for people to support each other during a crisis, and people
have told us that information from others is most helpful.
Today we’re introducing a feature that will enable people
affected by a crisis to share firsthand accounts of timely
information, like road closures and damage photos and
videos, making it easier to get real-time updates. The feature
will be rolling out later this year.

Blood Donations on Facebook

We recently launched a new feature for people in India,
Bangladesh and Pakistan to register as blood donors on
Facebook. We know that donors want to step up to help their
community, but often don’t know when or where to donate.
So today, we’re announcing Blood Donations on Facebook to
make it easier for people who want to donate to find
opportunities nearby. In a few weeks, people in India,
Bangladesh and Pakistan will be able to view nearby blood
donation camps, requests for blood donations and blood
banks from one place on Facebook.

Investing in our Developer Community

We recently took a number of steps to better protect
people’s information on Facebook. Today, we are making
several important improvements to our policies and
programs for the developer community with a focus on
building trust with the people who use our products. We are
re-opening our app review process after making some
changes to make it more comprehensive and grounded on
ensuring that each of our APIs creates value for people, is
transparent and builds trust. Learn more about these
principles and the ways we are investing in our developer
community here.
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Instagram

AR Camera Effects for Instagram

Last year at F8 we announced the AR camera platform, and
today we’re bringing it to Instagram. Using AR Studio,
creators will be able to design unique, interactive camera
experiences, including face filters and world effects, for their
followers on Instagram.

Video Chat

We’re announcing video chat, a new way people can use real-
time video to connect, even when they can’t be together.
Video chat will be available in Instagram Direct and will
empower both one-on-one and group conversations.

New Explore

We’re redesigning Explore to make it easier to discover things
you’re interested in. The new Explore will organize suggested
content into relevant topic channels, making it easier than
ever to browse across your interests, while going deeper into
any specific area.

Video chat and the new Explore are both testing now and will
soon be rolling out globally. Read more in Instagram’s blog
post here.

WhatsApp

WhatsApp Group Calling and Stickers

Voice and video calling are very popular on WhatsApp, and
we’re excited to share that group calling will be coming in the
months ahead. Stickers are also coming to WhatsApp soon.

Messenger

AR for the Messenger Platform

We’re launching the ability for brands to integrate AR camera
effects into their Messenger experience. This feature,
launching in closed beta, helps people get valuable, instant

https://newsroom.fb.com/news/2018/05/f8-2018-day-1/
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feedback about purchases, and more. Developers will be able
to build experiences that let people virtually customize or try
on merchandise, walk through new products, or simply
express themselves in a fun way.

M Translations

We’re announcing that buyers and sellers in Marketplace, a
place on Facebook to buy and sell things locally, will be able
to communicate across languages with M suggestions for
translations. Now when people who connect through
Marketplace receive a message in a language that is different
from their default language in Messenger, M will ask if they
want to translate the message. At launch, translations from
English to Spanish (and vice-versa) will be available in
Marketplace conversations taking place in the US. We plan to
expand this feature and gradually roll out M suggestions for
translations to people using Messenger in the US in the
coming weeks. Learn more here.

AR/VR

Bringing VR Mainstream
We announced new ways people for people to express
themselves and connect with friends and family in AR/VR:

e Oculus Go Available Now: Oculus’ first standalone VR
headset is available globally today, starting at $199 USD.
With more than 1,000 apps, games and experiences
available at launch, there’s never been an easier way to
jump into VR than with this all-in-one headset. Visit the
website to learn more or order.

e New Apps for Shared VR Experiences: We're
introducing new ways to experience VR with friends and
connect with your favorite entertainment. Oculus Venues
is your ticket to live social events in VR including
concerts, sports and comedy nights with friends and
thousands of other people. Oculus Rooms, originally
released for Gear VR, has been redesigned with the
launch of Oculus Go and lets friends play board games,
watch movies and more. Oculus TV gives you a virtual big

https://newsroom.fb.com/news/2018/05/f8-2018-day-1/
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screen TV, where you can watch live or on-demand
content - and will allow up to four people to watch
together starting this summer. Oculus Venues and
Oculus TV launch later this month.

e More Immersive Ways to Share: Recently, Facebook
introduced 3D posts and today, we’re announcing that
people will soon be able to take 3D objects from News
Feed into Facebook Camera AR experiences with one tap.
We also announced 3D Photos, coming this summer —
this is a new media type that lets people capture 3D
moments in time using a smartphone and share on
Facebook.

Watch the full keynote here.

Watch F8 Live
Posted by Facebook for...
2,618,053 Views

For more details on today’s news, see our Developer Blog,
Engineering Blog, Oculus Blog, Messenger Blog, Instagram
Press Center and Newsroom. You can also watch all F8
keynotes on the Facebook for Developers Page.

Downloads:

e F8 Day 1 B-roll

e Sharing to Stories
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e Dating

e Social Good
® Instagram
e WhatsApp
e Messenger
e Oculus

e Social VR

Category: Company News - Events - _- Email

Product News

Getting Feedback on F8 2018: New Tools for
New Tools to Protect Businesses and People
People’s Privacy to Deepen
Connections in

Messenger

Related News

April 4,2018

We’re Making Our
Terms and Data Policy
Clearer, Without New
Rights to Use Your Data
on Facebook
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Join or Log Into Facebook

Platform is here.

June 1, 2007 at 5:36pm

Last Friday, we promised more information, so here it is. We've purposely been keeping kind
of quiet about Platform on the site in order to give all the new applications and
functionality—on our side and on the developers' side—time to breathe and grow virally.
Now that we've seen a week of activity, it's time to give you the full story on Platform and
what it means for you.

When we made changes to the site back in April, we broke up the menus to differentiate
between the applications people use on Facebook and the core of the site. Applications
are things like Photos, Notes, Groups and Events. They live in the left hand menu and they
use different parts of the core, which tend to live in the top menu—things like Facebook
profiles and News Feed. But most importantly, applications use the real connections people
have to help them share information more efficiently.

For example, the Facebook Photos application is actually the #1 most trafficked photo
application on the entire web because it uses people's real connections—what we call the
social graph—to help people efficiently share their photos. Facebook has this graph of
increasingly powerful connections that people use to communicate.

We started working on Platform a little more than a year ago. Since then we've taken
Platform out of beta, written FQL(Facebook Query Language), and various other tools for
developers, and now we're ready for the next step. With this evolution of Facebook Platform,
we've made it so that any developer can build the same applications that we can. And by
that, we mean that they can integrate their application into Facebook—into the social
graph—the same way that our applications like Photos and Notes are integrated.

You'll see applications integrating into Facebook in a lot of familiar ways. Applications can
have a box on the profile. They may also have an item in the profile actions menu (below
your profile picture). They can also have a link in the profile drop-down menu and put stories
in Mini-Feed.

That's just profile integration though. Applications can also have a presence in the left hand
menu, and that link can take you to whole pages that are generated within the Facebook
site. These pages are in many ways the part of Platform that really enables developers to
build full applications for Facebook. Applications can have anything they want on these
home pages, and they can have as many pages like them as they want. It's not just a
widget; it's a full application.

Since there will be a lot of applications, you will have the choice of adding and removing any
applications you like. You can add new ones and even remove ours if you like. Wherever
applications are displayed in some order, we try to let you reorder them. This means that you
can reorder the boxes in your profile and the applications in your left hand menu in any way
you want.

Maintaining the user experience is important, so we've made it so that you have to click to
activate any flash object before it can start playing. This will prevent animations or videos or
music from playing when a profile loads.

It's important to remember that simply seeing an application is not the same as interacting
with it or granting it the ability to see your information. You will have to opt-in to any
application in order for it to access your information or be put on your profile. Also, please
note that we never sell your information or expose your contact information. You can
manage your applications—ones you've added to your account, used on other sites or on
your desktop—and use granular privacy controls for other applications in the "Applications"
section of the Privacy page. If you see an application that you think is offensive or
worrisome, you can report it, block it from ever interacting with your profile or information, or
do both.

All Notes

Embed Post

Facebook

Platform is here.



https://www.facebook.com/notes/facebook/platform-is-here/2437282130/

You can get a taste of how this all works by adding our Video application to your profile, or
looking for an "add" link when you discover a new application on your friends' profile or
within your News Feed.

Katie is Facebook's Director of Product.
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Get Started

Tutorial Anatomy of an App Guiding Principles

Our vision for Facebook Platform is to empower the world’s developers to make the Web Helpful Links

more social for users. To help you get a better idea of what we mean, we’re publishing our
Guiding Principles for Social Applications.

These principles articulate the potential we think your applications have to offer value to users. This list
also brings together the aspirations we’ve heard from passionate developers and avid application users
since Facebook Platform launched in May 2007. In brief, great social applications are meaningful in the
value they offer users, trustworthy as they respect users, and well-designed so they are usable and built to
scale.

Great social applications are meaningful as they offer users value, trustworthy when they respect users, and
well-designed when they are usable and built to scale. An application doesn't need to meet all of the
guiding principles to be a good experience for users. However, these principles will help you design your
application to provide a powerful social experience for users.

Since each guiding principle can be represented in many ways, soon we'll expand this page with examples
and resources to help you understand each principle.

Applications should be Meaningful.

1. Social: Helps users interact and communicate more effectively by using information from the
social graph
A social application is one that is made better by the presence or involvement of friends. At minimum,
applications are social when they use information from the social graph to help users interact and
communicate more effectively. An indicator of when they are deeply social is when the involvement
from friends actually improves the core user experience of the application itself.

N

. Useful: Delivers value to users by addressing real world needs, from entertainment to practical
tasks
Users value applications that solve everyday problems for them, or make tasks less arduous. Useful
applications often address challenges that existed before Facebook even existed. Consider how often
and for what areas you turn to friends and family to answer questions or solve problems. Useful social
applications can address those areas at a scale impossible in the offline world.

w

. Expressive: Enables users to share more about who they are and about the world around them.
At the core of Facebook are real users with real identities. An expressive application helps users to
share more about themselves with their friends and family. Whether applications help users create their
own written, graphical, or video content; or affiliate with hobby or interest; or take a political stance;
they can help users give those around them a new, personal perspective on the world.

S

. Engaging: Provides a deep experience that users want to come back to regularly
Engaging applications naturally compel users to come back again, and again... and again. Applications

that are interesting, useful, or entertaining may draw users in to engage with it for long periods of time.

Other highly relevant applications may experience shorter bursts of engagement (just a couple of
minutes), but users might come back daily or multiple-times per day (or hour!) to use it. Either way,
applications can offer a compelling value proposition that draws users back.

Applications should be Trustworthy.

5. Secure: Protects user data and honors privacy choices for everyone across the social graph
Facebook users are deliberate and specific about which data they choose to share, how they share it,
and with whom. All applications must respect users' choices and the choices of their friends by only
accessing, using and sharing data users have explicitly allowed. Users put their trust in Facebook, our
Platform and your applications. This trust enables us to provide with social information for your
applications. So it is up to all of us to earn and maintain user trust.

6. Respectful: Values user attention and honors their intentions in communications and actions
Users trust that when they use your application, you will represent their intent and best interests,
especially the messages you send about them or on their behalf. The more control you give them over

Developer App
PHP Client Libraries
Hosting Services

Learn More

After you've added the Developer
Application and downloaded a client library,
use these resources to learn more about
building a Facebook application.

Platform Documentation
Anatomy of a Facebook App
Forums

Facebook Developers | Get Started
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user-to-user communications

Nothing is more frustrating than to click a button expecting one thing to happen and having something
entirely different and confusing happen instead. Even worse is sending communications to a user's
friends that the user did not intend or want to send. This can undermine a user's personal relationships
and deters users from freely communicating on Facebook and through applications. The best
applications are clear about their features and don't try to deceive users.

Applications should be Well-Designed.

8.

10.

Clean: Designed to be intuitive, easy to use and free of mistakes

Clean applications are straightforward and easy to navigate. Users are able to easily move between
different portions of your applications and intuitively understand where to find and how to use each
feature. Over-investing in testing the design of your application to make sure it is intuitive will help
ensure users can understand it quickly and easily, and are more likely to use it again.

. Fast: Achieves low latency while scaled to handle user demand

The faster an application loads, the more likely users are to continue to use it. We have seen that
applications with faster loading times have longer engagement times because users find them very
efficient to use and are willing to do even more with the application. Being fast is something Facebook
continues to strive for at scale for all our products and our Platform.

Robust: Maintains reliable uptime and minimizes error rates

Users have limited time, and so have limited attention spans or patience for applications that are down
or broken. Investing in the necessary resources to ensure a robust and reliable application will increase
users' trust and interest in your application.

Facebook © 2008

About Terms of Service Privacy Policy Support

Facebook Developers | Get Started
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Documentation

Support

Log In

Build for Websites

Drive growth and engagement on your site through
Facebook Login and Social Plugins.

Latest Updates

Platform Status: FBML app issues resolved

Platform Updates: Operation Developer
Love
May 30 by Jeff Bowen

Play Games Directly in News Feed
May 25 by Gareth Morris

More

Facebook © 2012 - English (US)

Hack the Graph

Build with the Open Graph. Integrate deeply into the Facebook
experience. Grow lasting connections with your users.

Get Started | or Learn More

Fn

Build for Mobile

Let users find and connect to their friends in
mobile apps and games.

Introducing the App Center

|
n App Center

Now there is a new way to grow your app on web or
mobile. Learn more

Build Apps on Facebook
Integrate with our core experience by building
apps that operate within Facebook.

Showcase
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See how companies make their sites personalized and
social with Facebook
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Build for Mobile

Let users find and connect to their friends in
mobile apps and games.

ra oS

Build for Websites

Drive growth and engagement on your site through
Facebook Login and Social Plugins.

Build Apps on Facebook
Integrate with our core experience by building
apps that operate within Facebook.

Latest Updates World HACK 2012 Showcase

Platform Status: Facebook Platform is Healthy

Platform Updates: Operation Developer
Love
September 26 by Jeff Bowen
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Facebook SDK for iOS and the iOS 6

Roll up your sleeves with Facebook engineers and

Facebook Integration
September 25 by Eddie O'Neil

build awesome social apps. Coming to a city near
you... Learn more

More See how companies make their sites personalized and
social with Facebook
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ioS Android

Integrate Facebook with your native iOS apps. Integrate Facebook with your native Android apps.

Latest Updates Facebook SDK 3.0 Beta for Android

Platform Status: Facebook Platform is Healthy

Announcing the Preferred Marketing
Developer Center
December 10 by Edward Esslemont

Making Our Documentation Better
December 6 by Lei Lei

Now it is faster and easier to integrate Facebook into
your Android apps. Learn more

More
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An effective new way to grow your mobile app.

Web

Integrate Facebook with your website or host your
apps on Facebook.com.

Showcase
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Mobile App Install Ads

A new, effective way to grow your
mobile app

Get Started | or Contact us for more info

Promote your mobile app
Launch your ad with our simple buy flow
Target your ad to reach the right people

Reach people where they're most
engaged in news feed

Measure and optimize your ad
performance
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See how the ad performs

By installing our latest SDK
for i0S and Android, you can
see clicks, installs and more.

Updated about 2 months ago
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Grow faster with Facebook

Reach millions of people on mobile each month by
l ’ integrating your app with our tools and SDKs.

n

Get More Users Retain More Users
Find new users with the App Center, Open Graph and Keep people coming back with bookmarks,
requests. notifications and search.

Android Mobile Web
Start building native iOS apps. Start building native Android apps. Start building mobile web apps.
Updated about 3 months ago
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Facebook Platform Policies

This agreement was written in English (US). To the extent any translated version of this
agreement conflicts with the English version, the English version controls.

Additional Languages

Introduction
Date of Last Revision: December 12, 2012

Facebook Platform is an extension of Facebook, whose mission is to make the world more open
and connected.

Platform applications and developers are required to comply with, and are subject to, the
following documents:

o Statement of Rights and Responsibilities: requirements for anyone who uses Facebook.
o Principles: the spirit of the law for Platform.
e Policies: the letter of the law for Platform.

Here are some Examples and Explanations for specifics.

Principles
Create a great user experience

o Build social and engaging applications

e Give users choice and control

o Help users share expressive and relevant content
Be trustworthy

o Respect privacy

e Don't mislead, confuse, defraud, or surprise users
e Don't spam - encourage authentic communications



Policies

I. Features and Functionality

1.

10.

11

12.

13.

You must not violate any law or the rights of any individual or entity, and must not
expose Facebook or Facebook users to harm or legal liability as determined by us in our
sole discretion. In particular you will (if applicable): comply with the Video Privacy
Protection Act (VPPA), and obtain any opt-in consent necessary from users so that user
data subject to the VPPA may be shared on Facebook. You represent that any disclosure
to us will not be incidental to the ordinary course of your business.

You must not include functionality that proxies, requests or collects Facebook usernames
or passwords.

Y ou must not circumvent (or claim to circumvent) our intended limitations on core
Facebook features and functionality.

If you offer a service for a user that integrates user data into a physical product (such as a
scrapbook or calendar), you must only create a physical product for that user's personal
and non-commercial use.

If you exceed, or plan to exceed, any of the following thresholds please contact us as you
may be subject to additional terms: (>5M MAU) or (>100M API calls per day) or (>50M
impressions per day).

Your website must offer an explicit "Log Out" option that also logs the user out of
Facebook.

Special provision for apps on Pages: When a user visits your Page, if they have not given
explicit permission by authorizing your Facebook app or directly providing information
to your Page, you may only use information obtained from us and the user's interaction
with your Page in connection with that Page. For example, although you may use
aggregate analytics for your individual Page, you must not combine information from any
other sources to customize the user's experience on your Page and may not use any
information about the user's interaction with your Page in any other context (such as
analytics or customization across other Pages or websites).

You must not use or make derivative use of Facebook icons, or use terms for Facebook
features and functionality, if such use could confuse users into thinking that the reference
is to Facebook features or functionality.

Mobile Web Apps that are running within the Facebook iOS app must not accept
payments. In particular, these apps must not reference, use, or otherwise encourage the
use of Facebook Payments or other non-iOS approved payment methods.

Competing social networks: (a) You may not use Facebook Platform to export user data
into a competing social network without our permission; (b) Apps on Facebook may not
integrate, link to, promote, distribute, or redirect to any app on any other competing
social network.

. The primary purpose of your Canvas or Page Tab app on Facebook must not be to simply

redirect users out of the Facebook experience and onto an external site.

Y ou must not include data obtained from us in any search engine or directory without our
written permission.

Special provisions for games:

a. Desktop web games off of Facebook.com may only use Facebook Login



(Authentication, excluding user connections such as friend list), Social Plugins and
publishing (e.g., Feed Dialog, Stream Publish, or Open Graph). When authenticating,
these games may not request additional permissions other than age, email, and our
Publishing Permissions.

b. Games on Facebook.com and mobile must not share the same app ID with desktop
web games off of Facebook.com. You must not use Canvas apps to promote or link to
game sites off of Facebook, and must not use emails obtained from us to promote or link
to desktop web games off of Facebook.com.

c. Games on Facebook.com or Mobile Web must use Facebook Payments as their sole
and exclusive payment method for all virtual goods and currencies made available to
users within the game. All other payment options are prohibited within games on
Facebook.com or Mobile Web unless they go through Facebook Payments rather than
directly through that payment option. By “Payment Method” we mean any method that
allows a user to complete a transaction in a game that is on Facebook.com or Mobile
Web, including, without limitation, by exchanging monetary value for virtual currency or
virtual goods, whether directly at the time of purchase or via any previous transaction
such as the user's earlier purchase of a prepaid gift card or electronic code. In-game
rewards of virtual currency or virtual goods earned by users through game-play activity
alone are exempt from this definition.

d. Games on Facebook.com or Mobile Web may reward users with virtual currency or
virtual goods in exchange for user actions that do not involve third parties, but rewards
for user actions that involve third parties must be powered by Facebook Payments by
integrating Facebook Payments offers. For example, you may not reward users with
virtual currency or virtual goods in exchange for any action in which personally
identifiable information is shared with a third party, you may not reward users with
virtual currency or virtual goods in exchange for third party downloads, such as toolbars
or ringtones, and you may not reward users with virtual currency for engaging in passive
actions offered by third parties, such as watching a video, playing a mini-game, or taking
an anonymous poll.

I1. Storing and Using Data You Receive From Us

1.

You will only request the data you need to operate your application.

You may cache data you receive through use of the Facebook API in order to improve
your application’s user experience, but you should try to keep the data up to date. This
permission does not give you any rights to such data.

You will have a privacy policy that tells users what user data you are going to use and
how you will use, display, share, or transfer that data. In addition, you will include your
privacy policy URL in the App Dashboard, and must also include a link to your app's
privacy policy in any app marketplace that provides you with the functionality to do so.
Until you display a conspicuous link to your privacy policy in your app, any data
accessed by your app (including basic account information) may only be used in the
context of the user's experience in that app. A user's friends' data can only be used in the
context of the user's experience on your application.

Subject to certain restrictions, including on use and transfer, users give you their basic
account information when they connect with your application. For all other data obtained




10.

11.

12.

13.

14.

through use of the Facebook API, you must obtain explicit consent from the user who
provided the data to us before using it for any purpose other than displaying it back to the
user on your application.

You will not directly or indirectly transfer any data you receive from us, including user
data or Facebook User IDs, to (or use such data in connection with) any ad network, ad
exchange, data broker, or other advertising or monetization related toolset, even if a user
consents to such transfer or use. By indirectly we mean you cannot, for example, transfer
data to a third party who then transfers the data to an ad network. By any data we mean
all data obtained through use of the Facebook Platform (API, Social Plugins, etc.),
including aggregate, anonymous or derivative data.

You will not use Facebook User IDs for any purpose outside your application (e.g., your
infrastructure, code, or services necessary to build and run your application). Facebook
User IDs may be used with external services that you use to build and run your
application, such as a web infrastructure service or a distributed computing platform, but
only if those services are necessary to running your application and the service has a
contractual obligation with you to keep Facebook User IDs confidential.

If you need an anonymous unique identifier to share outside your application with third
parties such as content partners, advertisers, or ad networks, you must use our
mechanism. You must never share this anonymous unique identifier with a data broker,
information broker, or any other service that we may define as such under our sole
discretion.

You will not sell or purchase any data obtained from us by anyone. If you are acquired by
or merge with a third party, you can continue to use user data within your application, but
you cannot transfer data outside your application.

If you stop using Platform or we disable your application, you must delete all information
about a user you have received from us unless: (a) it is basic account information; or (b)
you have received explicit consent from the user to retain their data.

You cannot use a user’s friend list outside of your application, even if a user consents to
such use, but you can use connections between users who have both connected to your
application.

You will delete all data you receive from us concerning a user if the user asks you to do
so, and will provide an easily accessible mechanism for users to make such a request. We
may require you to delete data you receive from the Facebook API if you violate our
terms.

You will not include data you receive from us concerning a user in any advertising
creative, even if a user consents to such use.

You must not give your secret key and access tokens to another party, unless that party is
an agent acting on your behalf as an operator of your application. You are responsible for
all activities that occur under your account identifiers.

II1. Content

A. General

1.

Responsibility for content: You are responsible for all content of and within your
application, including advertisements, user-generated content, and any content hosted,



streamed or otherwise delivered to users by third parties. You must make it clear that this
content is not provided by Facebook. You must also comply with the Facebook
Community Standards.

Demographic restrictions: You are responsible for restricting access to your content in
accordance with our content policies and all applicable laws and regulations. Although
we provide controls to assist with this, please note that we make no representations
regarding the sufficiency of any controls provided to you and that you are ultimately
responsible for establishing legally compliant restrictions for each country where your
app is visible.

Advertisements and cross-promotions:

a. You must not include advertisements, cross-promote other applications, or provide web
search functionality in content distributed through Facebook social channels.

b. You can only utilize advertising or similar monetization related products or services
from companies that appear on this list of Advertising Providers within Apps on
Facebook.com.

Promotions: If you run, reference, or facilitate a promotion (contest, competition, or
sweepstake) on Facebook, you must comply with Facebook’s Promotions Guidelines.
Permission from Facebook: You must not promote, or provide content referencing,
facilitating, or containing online gambling, online real money games of skill or online
lotteries without our written permission.

Quality of content: you are responsible for providing users with a quality experience and
must not confuse, defraud, mislead, spam or surprise users. For example, you must
monitor your app's negative feedback in Application Insights to ensure it stays below our
thresholds, avoid excessive advertisements or bugs, and ensure the description of your
app is consistent with your app's content.

B. Content Rights

1.

You agree that you will not promote or provide content that references, facilitates,
contains or uses content that infringes upon the rights of any third party, including
intellectual property rights, privacy, publicity, moral or other personal or proprietary
rights, or that is deceptive or fraudulent.

You must ensure that you own or have secured all rights necessary to copy, display,
distribute, deliver, render and publicly perform all content of or within your application
to Facebook users in all countries where you make the content available.

You are responsible for all licensing, reporting and payout obligations to third parties
required in connection with content of or within your application.

You must use commercially reasonable geo-filtering technology to block access to your
application's content in countries where you are unauthorized to deliver such content, or
where delivery of such content would otherwise infringe the rights of a third party.
Although we have no obligation to do so, in our sole discretion we may request, and you
are required to provide us, proof that your application and any content of or within your
application is properly licensed.

C. Third Party Content



If your application contains content submitted or provided by third parties, you must comply
with the following rules:

1. In the United States you must take all steps required to fall within the applicable safe
harbors of the Digital Millennium Copyright Act including designating an agent to
receive notices of claimed infringement, instituting a repeat infringer termination policy
and implementing a "notice and takedown" process. In other countries, you must comply
with local copyright laws and implement an appropriate "notice and takedown" process
upon receiving a notice of claimed infringement.

IV. Application Integration Points

1. You must not incentivize users to use (or gate content behind the use of) Facebook social
channels, or imply that an incentive is directly tied to the use of our channels.

2. You must not pre-fill any of the fields associated with the following products, unless the
user manually generated the content earlier in the workflow: Stream stories
(user_message parameter for Facebook.streamPublish and FB.Connect.streamPublish,
and message parameter for stream.publish), Photos (caption), Videos (description), Notes
(title and content), Links (comment), and Jabber/XMPP.

3. If auser grants you a publishing permission, actions you take on the user's behalf must be
expected by the user and consistent with the user's actions within your app.

4. Platform integrations, including social plugins:

a. Your advertisements must not include or be paired with any Platform integrations,
including social plugins such as the Like button, without our written permission.

b. You must not sell or purchase placement of our Social Plugins, and must not facilitate
or participate in any like exchange program.

c. You must not incentivize users to Like any Page other than your own site or
application, and any incentive you provide must be available to new and existing users
who Like your Page.

d. You must not obscure or cover elements of our social plugins, such as the Like button
or Like box plugin.

e. Ad networks, ad exchanges, and data brokers must not use Facebook’s Platform, logos,
and trademarks (including, but not limited to, Platform APIs, social plugins, the Share
button, and the F logo).

5. Facebook messaging (i.e., email sent to an @facebook.com address) is designed for
communication between users, and not a channel for applications to communicate
directly with users.

V. Enforcement

We can take enforcement action against you and any or all of your applications if we determine
in our sole judgment that you or your application violates Facebook Platform Terms and
Policies. Enforcement action is both automated and manual, and can include disabling your
application, restricting you and your application's access to Platform functionality, terminating
our agreements with you, or any other action as we in our sole discretion deem appropriate.



Communication with developers takes place via an email sent from the facebook.com or
facebookmail.com domain to the contact email address registered to the application. To stay in
touch, please ensure that your email address is current and that you do not filter out any such
messages.

VI. Changes

We can change these Platform Policies at any time without prior notice as we deem necessary.
Your continued use of Platform constitutes acceptance of those changes.

VII. Definitions

1. By "Application" we mean canvas page application, Platform integration, or any other
technical integration we have assigned an application identification number.

2. By "Facebook social channel" we mean Application Info Section, Page Tab, Feed,
Requests (including invites), inbox attachments, Chat, Cover, Bookmarks, or any other
feature of a user profile or Facebook communication channel in which or through which
an application can provide, display, or deliver content directed at, on behalf of, or by
permission of a user.

3. By “basic account information” we mean: name, email, gender, birthday, current city,
and profile picture URL.

4. By "Facebook Platform Terms and Policies" we mean the Statement of Rights and
Responsibilities and the Platform Policies.

5. By "User data you receive from Facebook" we mean any data or content (including any
images, text, or other information or materials) you receive from us, that was provided by
users to us, or was associated by us with a particular user.

VIII. Branding and Promotion Policy

You must follow the guidelines set forth in the Facebook Brand Resource and Permissions
Center.

IX. Advertising Guidelines

X. Facebook Developer Payments Terms

Developers participating in the program for accepting payments are subject to these terms.
XI. Ads API

1. You must use separate accounts for each client and use our multi-client manager
functionality to structure your client accounts.

2. You may offer a white-label version of your application to third parties, but may only do
so by creating a unique application for each third party (or requiring each third party to
create their own application), and then requesting that we grant these applications access



to our Ads APL. If you create a unique application on behalf of the third party, you must
include a required field for your clients to agree to Facebook Terms and Policies.

3. You may place 1x1 pixel view tags on certain advertisements with our prior
authorization. All data collected or obtained by you or the advertiser, including but not
limited to all view tag data that is not otherwise available through the Facebook service,
and all data derived therefrom, may only be used by you or the advertiser on an
anonymous basis to optimize and measure the performance of that advertiser's Facebook
campaign. Neither you nor the advertiser may use data for the following purposes:
retargeting whether on or off of the Facebook service; to commingle the data across
multiple campaigns; to build or augment any user profiles, or to use piggybacking or
redirects with the 1x1 pixel tags, or for any other purpose not expressly authorized by us.

Examples and Explanations

We want you to be successful on Facebook Platform, and we believe that the best way to do so is
to provide a great user experience. Our Platform Policies will help you do this by explaining
what’s required; these examples and explanations will help you understand how to put that into
practice.




EXHIBIT 10



https://developers.facebook.com/blog/post/2013/01/25/clarifying-our-platform-policies/

Log In

Developer News

. : by Justin Osofsky
January 25, 2013

Developer News
Ads News

Instant Articles News

Archive

2018
2017
2016
2015
2014
2013
2012

Developer News RSS Feed

Subscribe to Developer News

| Like 17 hare
Clarifying Our Platform Policies

Over the past few days, we’ve received questions about a few of our platform policies and
want to clarify our thinking.

For the vast majority of developers building social apps and games, keep doing what you’re
doing. Our goal is to provide a platform that gives people an easy way to login to your
apps, create personalized and social experiences, and easily share what they’re doing in
your apps with people on Facebook. This is how our platform has been used by the most
popular categories of apps, such as games, music, fithess, news and general lifestyle apps.
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For a much smaller number of apps that are using Facebook to either replicate our

functionality or bootstrap their growth in a way that creates little value for people on

Facebook, such as not providing users an easy way to share back to Facebook, we’ve had
policies against this that we are further clarifying today (see 1.10).

We are committed to helping you build great apps with Facebook, and will continue to

invest in products that help you succeed while creating a healthy ecosystem.
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Facebook Platform Policies

This agreement was written in English (US). To the extent any translated version of this
agreement conflicts with the English version, the English version controls.

Additional Languages

Introduction
Date of Last Revision: February 20, 2013

Facebook Platform is an extension of Facebook, whose mission is to make the world more open
and connected.

Platform applications and developers are required to comply with, and are subject to, the
following documents:

o Statement of Rights and Responsibilities: requirements for anyone who uses Facebook.
o Principles: the spirit of the law for Platform.
e Policies: the letter of the law for Platform.

Here are some Examples and Explanations for specifics.

Principles

Create a great user experience

o Build social and engaging applications
e Give users choice and control
o Help users share expressive and relevant content

Be trustworthy
o Respect privacy

e Don't mislead, confuse, defraud, or surprise users
e Don't spam - encourage authentic communications



Policies

I. Features and Functionality

1.

10.

You must not violate any law or the rights of any individual or entity, and must not
expose Facebook or Facebook users to harm or legal liability as determined by us in our
sole discretion. In particular you will (if applicable): comply with the Video Privacy
Protection Act (VPPA), and obtain any opt-in consent necessary from users so that user
data subject to the VPPA may be shared on Facebook. You represent that any disclosure
to us will not be incidental to the ordinary course of your business.

You must not include functionality that proxies, requests or collects Facebook usernames
or passwords.

Y ou must not circumvent (or claim to circumvent) our intended limitations on core
Facebook features and functionality.

If you offer a service for a user that integrates user data into a physical product (such as a
scrapbook or calendar), you must only create a physical product for that user's personal
and non-commercial use.

If you exceed, or plan to exceed, any of the following thresholds please contact us as you
may be subject to additional terms: (>5M MAU) or (>100M API calls per day) or (>50M
impressions per day).

Your website must offer an explicit "Log Out" option that also logs the user out of
Facebook.

Special provision for apps on Pages: When a user visits your Page, if they have not given
explicit permission by authorizing your Facebook app or directly providing information
to your Page, you may only use information obtained from us and the user's interaction
with your Page in connection with that Page. For example, although you may use
aggregate analytics for your individual Page, you must not combine information from any
other sources to customize the user's experience on your Page and may not use any
information about the user's interaction with your Page in any other context (such as
analytics or customization across other Pages or websites).

You must not use or make derivative use of Facebook icons, or use terms for Facebook
features and functionality, if such use could confuse users into thinking that the reference
is to Facebook features or functionality.

Mobile Web Apps that are running within the Facebook iOS app must not accept
payments. In particular, these apps must not reference, use, or otherwise encourage the
use of Facebook Payments or other non-iOS approved payment methods.

Reciprocity and Replicating core functionality: (a) Reciprocity: Facebook Platform
enables developers to build personalized, social experiences via the Graph API and
related APIs. If you use any Facebook APIs to build personalized or social experiences,
you must also enable people to easily share their experiences back with people on
Facebook. (b) Replicating core functionality: You may not use Facebook Platform to
promote, or to export user data to, a product or service that replicates a core Facebook
product or service without our permission.




11.

12.

13.

The primary purpose of your Canvas or Page Tab app on Facebook must not be to simply
redirect users out of the Facebook experience and onto an external site.

Y ou must not include data obtained from us in any search engine or directory without our
written permission.

Special provisions for games:

a. Desktop web games off of Facebook.com may only use Facebook Login
(Authentication, excluding user connections such as friend list), Social Plugins and
publishing (e.g., Feed Dialog, Stream Publish, or Open Graph). When authenticating,
these games may not request additional permissions other than age, email, and our
Publishing Permissions.

b. Games on Facebook.com and mobile must not share the same app ID with desktop
web games off of Facebook.com. You must not use Canvas apps to promote or link to
game sites off of Facebook, and must not use emails obtained from us to promote or link
to desktop web games off of Facebook.com.

c. Games on Facebook.com or Mobile Web must use Facebook Payments as their sole
and exclusive payment method for all virtual goods and currencies made available to
users within the game. All other payment options are prohibited within games on
Facebook.com or Mobile Web unless they go through Facebook Payments rather than
directly through that payment option. By “Payment Method” we mean any method that
allows a user to complete a transaction in a game that is on Facebook.com or Mobile
Web, including, without limitation, by exchanging monetary value for virtual currency or
virtual goods, whether directly at the time of purchase or via any previous transaction
such as the user's earlier purchase of a prepaid gift card or electronic code. In-game
rewards of virtual currency or virtual goods earned by users through game-play activity
alone are exempt from this definition.

d. Games on Facebook.com or Mobile Web may reward users with virtual currency or
virtual goods in exchange for user actions that do not involve third parties, but rewards
for user actions that involve third parties must be powered by Facebook Payments by
integrating Facebook Payments offers. For example, you may not reward users with
virtual currency or virtual goods in exchange for any action in which personally
identifiable information is shared with a third party, you may not reward users with
virtual currency or virtual goods in exchange for third party downloads, such as toolbars
or ringtones, and you may not reward users with virtual currency for engaging in passive
actions offered by third parties, such as watching a video, playing a mini-game, or taking
an anonymous poll.

I1. Storing and Using Data You Receive From Us

1.
2.

You will only request the data you need to operate your application.

You may cache data you receive through use of the Facebook API in order to improve
your application’s user experience, but you should try to keep the data up to date. This
permission does not give you any rights to such data.

You will have a privacy policy that tells users what user data you are going to use and
how you will use, display, share, or transfer that data. In addition, you will include your
privacy policy URL in the App Dashboard, and must also include a link to your app's
privacy policy in any app marketplace that provides you with the functionality to do so.



10.

11.

12.

13.

14.

Until you display a conspicuous link to your privacy policy in your app, any data
accessed by your app (including basic account information) may only be used in the
context of the user's experience in that app. A user's friends' data can only be used in the
context of the user's experience on your application.

Subject to certain restrictions, including on use and transfer, users give you their basic
account information when they connect with your application. For all other data obtained
through use of the Facebook API, you must obtain explicit consent from the user who
provided the data to us before using it for any purpose other than displaying it back to the
user on your application.

You will not directly or indirectly transfer any data you receive from us, including user
data or Facebook User IDs, to (or use such data in connection with) any ad network, ad
exchange, data broker, or other advertising or monetization related toolset, even if a user
consents to such transfer or use. By indirectly we mean you cannot, for example, transfer
data to a third party who then transfers the data to an ad network. By any data we mean
all data obtained through use of the Facebook Platform (API, Social Plugins, etc.),
including aggregate, anonymous or derivative data.

You will not use Facebook User IDs for any purpose outside your application (e.g., your
infrastructure, code, or services necessary to build and run your application). Facebook
User IDs may be used with external services that you use to build and run your
application, such as a web infrastructure service or a distributed computing platform, but
only if those services are necessary to running your application and the service has a
contractual obligation with you to keep Facebook User IDs confidential.

If you need an anonymous unique identifier to share outside your application with third
parties such as content partners, advertisers, or ad networks, you must use our
mechanism. You must never share this anonymous unique identifier with a data broker,
information broker, or any other service that we may define as such under our sole
discretion.

You will not sell or purchase any data obtained from us by anyone. If you are acquired by
or merge with a third party, you can continue to use user data within your application, but
you cannot transfer data outside your application.

If you stop using Platform or we disable your application, you must delete all information
about a user you have received from us unless: (a) it is basic account information; or (b)
you have received explicit consent from the user to retain their data.

You cannot use a user’s friend list outside of your application, even if a user consents to
such use, but you can use connections between users who have both connected to your
application.

You will delete all data you receive from us concerning a user if the user asks you to do
so, and will provide an easily accessible mechanism for users to make such a request. We
may require you to delete data you receive from the Facebook API if you violate our
terms.

You will not include data you receive from us concerning a user in any advertising
creative, even if a user consents to such use.

You must not give your secret key and access tokens to another party, unless that party is
an agent acting on your behalf as an operator of your application. You are responsible for
all activities that occur under your account identifiers.




II1. Content

A. General

Responsibility for content: You are responsible for all content of and within your
application, including advertisements, user-generated content, and any content hosted,
streamed or otherwise delivered to users by third parties. You must make it clear that this
content is not provided by Facebook. You must also comply with the Facebook
Community Standards.

Demographic restrictions: You are responsible for restricting access to your content in
accordance with our content policies and all applicable laws and regulations. Although
we provide controls to assist with this, please note that we make no representations
regarding the sufficiency of any controls provided to you and that you are ultimately
responsible for establishing legally compliant restrictions for each country where your
app is visible.

Advertisements and cross-promotions:

a. You must not include advertisements, cross-promote other applications, or provide web
search functionality in content distributed through Facebook social channels.

b. You can only utilize advertising or similar monetization related products or services
from companies that appear on this list of Advertising Providers within Apps on
Facebook.com.

Promotions: If you run, reference, or facilitate a promotion (contest, competition, or
sweepstake) on Facebook, you must comply with Facebook’s Promotions Guidelines.
Permission from Facebook: You must not promote, or provide content referencing,
facilitating, or containing online gambling, online real money games of skill or online
lotteries without our written permission.

Quality of content: you are responsible for providing users with a quality experience and
must not confuse, defraud, mislead, spam or surprise users. For example, you must
monitor your app's negative feedback in Application Insights to ensure it stays below our
thresholds, avoid excessive advertisements or bugs, and ensure the description of your
app is consistent with your app's content.

B. Content Rights

1.

You agree that you will not promote or provide content that references, facilitates,
contains or uses content that infringes upon the rights of any third party, including
intellectual property rights, privacy, publicity, moral or other personal or proprietary
rights, or that is deceptive or fraudulent.

You must ensure that you own or have secured all rights necessary to copy, display,
distribute, deliver, render and publicly perform all content of or within your application
to Facebook users in all countries where you make the content available.

You are responsible for all licensing, reporting and payout obligations to third parties
required in connection with content of or within your application.

You must use commercially reasonable geo-filtering technology to block access to your
application's content in countries where you are unauthorized to deliver such content, or
where delivery of such content would otherwise infringe the rights of a third party.



5.

Although we have no obligation to do so, in our sole discretion we may request, and you
are required to provide us, proof that your application and any content of or within your
application is properly licensed.

C. Third Party Content

If your application contains content submitted or provided by third parties, you must comply
with the following rules:

1.

In the United States you must take all steps required to fall within the applicable safe
harbors of the Digital Millennium Copyright Act including designating an agent to
receive notices of claimed infringement, instituting a repeat infringer termination policy
and implementing a "notice and takedown" process. In other countries, you must comply
with local copyright laws and implement an appropriate "notice and takedown" process
upon receiving a notice of claimed infringement.

IV. Application Integration Points

1.

2.

You must not incentivize users to use (or gate content behind the use of) Facebook social
channels, or imply that an incentive is directly tied to the use of our channels.

You must not pre-fill any of the fields associated with the following products, unless the
user manually generated the content earlier in the workflow: Stream stories
(user_message parameter for Facebook.streamPublish and FB.Connect.streamPublish,
and message parameter for stream.publish), Photos (caption), Videos (description), Notes
(title and content), Links (comment), and Jabber/XMPP.

If a user grants you a publishing permission, actions you take on the user's behalf must be
expected by the user and consistent with the user's actions within your app.

Platform integrations, including social plugins:

a. Your advertisements must not include or be paired with any Platform integrations,
including social plugins such as the Like button, without our written permission.

b. You must not sell or purchase placement of our Social Plugins, and must not facilitate
or participate in any like exchange program.

c. You must not incentivize users to Like any Page other than your own site or
application, and any incentive you provide must be available to new and existing users
who Like your Page.

d. You must not obscure or cover elements of our social plugins, such as the Like button
or Like box plugin.

e. Ad networks, ad exchanges, and data brokers must not use Facebook’s Platform, logos,
and trademarks (including, but not limited to, Platform APIs, social plugins, the Share
button, and the F logo).

Facebook messaging (i.e., email sent to an @facebook.com address) is designed for
communication between users, and not a channel for applications to communicate
directly with users.

V. Enforcement



We can take enforcement action against you and any or all of your applications if we determine
in our sole judgment that you or your application violates Facebook Platform Terms and
Policies. Enforcement action is both automated and manual, and can include disabling your
application, restricting you and your application's access to Platform functionality, terminating
our agreements with you, or any other action as we in our sole discretion deem appropriate.

Communication with developers takes place via an email sent from the facebook.com or
facebookmail.com domain to the contact email address registered to the application. To stay in
touch, please ensure that your email address is current and that you do not filter out any such
messages.

VI. Changes

We can change these Platform Policies at any time without prior notice as we deem necessary.
Your continued use of Platform constitutes acceptance of those changes.

VII. Definitions

1. By "Application" we mean canvas page application, Platform integration, or any other
technical integration we have assigned an application identification number.

2. By "Facebook social channel" we mean Application Info Section, Page Tab, Feed,
Requests (including invites), inbox attachments, Chat, Cover, Bookmarks, or any other
feature of a user profile or Facebook communication channel in which or through which
an application can provide, display, or deliver content directed at, on behalf of, or by
permission of a user.

3. By “basic account information” we mean: name, email, gender, birthday, current city,
and profile picture URL.

4. By "Facebook Platform Terms and Policies" we mean the Statement of Rights and
Responsibilities and the Platform Policies.

5. By "User data you receive from Facebook" we mean any data or content (including any
images, text, or other information or materials) you receive from us, that was provided by
users to us, or was associated by us with a particular user.

VIII. Branding and Promotion Policy

1. You must follow the guidelines set forth in the Facebook Brand Resource and
Permissions Center.

2. Your app's description, display name and icons must adhere to our Advertising
Guidelines.

IX. Advertising Guidelines

X. Facebook Developer Payments Terms

Developers participating in the program for accepting payments are subject to these terms.



XI. Ads API

1. You must use separate accounts for each client and use our multi-client manager
functionality to structure your client accounts.

2. You may offer a white-label version of your application to third parties, but may only do
so by creating a unique application for each third party (or requiring each third party to
create their own application), and then requesting that we grant these applications access
to our Ads APL. If you create a unique application on behalf of the third party, you must
include a required field for your clients to agree to Facebook Terms and Policies.

3. You may place 1x1 pixel view tags on certain advertisements with our prior
authorization. All data collected or obtained by you or the advertiser, including but not
limited to all view tag data that is not otherwise available through the Facebook service,
and all data derived therefrom, may only be used by you or the advertiser on an
anonymous basis to optimize and measure the performance of that advertiser's Facebook
campaign. Neither you nor the advertiser may use data for the following purposes:
retargeting whether on or off of the Facebook service; to commingle the data across
multiple campaigns; to build or augment any user profiles, or to use piggybacking or
redirects with the 1x1 pixel tags, or for any other purpose not expressly authorized by us.

4. Pricing transparency: You must disclose to end-advertisers the actual amount that you
spent on Facebook advertising based on the auction pricing, including the actual
Facebook metrics (e.g. CPC, CPM rate) and the amount you charged as fees. We reserve
the right to disclose this information to the end-advertiser upon their request. We may
require documentation from you to ensure your compliance with this policy.

Examples and Explanations

We want you to be successful on Facebook Platform, and we believe that the best way to do so is
to provide a great user experience. Our Platform Policies will help you do this by explaining
what’s required; these examples and explanations will help you understand how to put that into
practice.
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Examples and Explanations

Supplemental Materials > Examples and Explanations

While our Principles and Policies explain what's required, these examples and explanations are regularly updated to help you
understand how our policies are reflected in the functionality of a live app. The following is for illustrative purposes only and
is not intended to limit the generality of the Facebook Platform Policies.

Additional Languages

Communicating With Your Users
We have built specific products which allow apps to communicate directly to their user base in an
appropriate manner. Here are examples of "app to user" communication tools.

Extended Permissions
Best practices to consider when utilizing extended permissions to create a rich social experience
for your users.

Photos
Usage notes regarding the Photos product to help you avoid both policy and negative user
feedback issues.

Prohibited Functionality
The Facebook Platform is open to all developers, but we prohibit certain functionality to protect the
user experience.

Rewarding Users

While our policies prohibit directly tying incentives to the use of our Social Channels, e.g.
rewarding users for the sole act of posting a Stream stories, we do allow for specific types of
incentives.

Social Channels
Best practices to consider when utilizing Facebook Social Channels, especially the Stream.

User Feedback
These signals can help you better understand how users and their friends are responding to your
app and its content. Such feedback also contributes to our automated and manual enforcement of

apps live on Platform, as monitoring the user experience helps us determine which apps are
positively or negatively impacting the Platform ecosystem.

Branding

Guidelines to follow when designing icons and choosing a name for your app to help you avoid
causing user confusion or damaging Facebook's brand assets.

Additional Languages

Ayl P (EE) P (A

Italiano HAE =0

Updated about 9 months ago

Deutsch Espafiol Francais nmay
Polski Portugués Tiirkce
(Brasil)

Examples and Explanations - Facebook Developers



http://web.archive.org/web/20130423075009/http://developers.facebook.com/docs/guides/policy/examples_and_explanations/

| o] AN maY 5@
122 captures < » I] D
5 Dec 2010 - 19 Oct 2016 2012 2014 ¥ About this capture

20f2 Examples and Explanations - Facebook Developers



EXHIBIT 13



http://web.archive.org/web/20130601005922/https://developers.facebook.com/ios/

Ihttps://developers.facebook.com/ios/

102 captures
14 Aug 2012 - 10 May 2017

Search Facebook Developers Docs Tools Support News  Apps

I APR SEP @ @ 0
< > oo
2012 2014 ¥ About this capture

Log In

Social Plugins
Facebook Login
Open Graph
Facebook APIs
Games
Payments
App Center
Promote Your App
ios

Getting Started

Concepts

Reference
Android
JavaScript
PHP

More SDKs

1of3

©

o)

Getting Started

Get up and running with our iOS
SDK in six easy steps.

Tutorials

10S SDK Tutorial

This multi-part tutorial walks you
through building a Facebook
integrated iOS app.

Promote Your App

Mobile App Install Ads

Mobile app install ads appear in
mobile news feed and are a new,
effective way to reach more
people with your mobile apps.

Controls & UI

Eddie O'Neil Share
Dialog Example

|
ﬁmcmﬁ

My App Login

Facebook SDK for i0S

Build great social apps and get more installs.

Download the SDK

(v3.5.1 as of April 24th, 2013. See what's new in 3.5.)

Concepts

Learn the basics of building and
growing your app.

10S Games Tutorial

This tutorial shows how to use
the Facebook SDK for iOS to add
Facebook features to your game.

App Center

For the over one billion people
that use Facebook, the App
Center is the central place to find
great social apps.

Share Dialog

SDK Reference

Start coding with our
documentation and sample code.

Upgrading SDKs

This tutorial shows you how to
upgrade to the latest version of
the Facebook SDK for iOS.

Setup for App Center

The App Center is a great way to
drive growth and this article will
help you get your app setup for

App Center.

The Share Dialog lets apps build great, native sharing experiences for their users.

User interface component that you can use to implement Facebook Login.
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Place Picker

. Rudy's Pub User interface component that you can use to show places near the user. You can use
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Miyake Restaurant

Peet's Coffee & Tea Dt Palo Alto

Authentication

Use Facebook Login

Facebook Login for iOS allows
you to obtain an access token to
access Facebook services on
behalf of a user.

Handling App Links

The FBAppCall class is used to
help you manage incoming links
from Facebook for iOS app
during the Facebook Login flow.

Data Access

Fetch User Data

The Facebook SDK for iOS
includes methods to access the
Graph API User object. It also
supports strongly-typed access
to common User properties.

Sharing & Distribution

Sharing

The Facebook SDK for iOS
provides various methods that
your app can use to implement
sharing.

this to add a user's location to a story.

iOS 6 Integration

Apple added features in iOS 6
that help native mobile
developers build great users
experiences on iOS devices.

Run FQL Queries

FQL, the Facebook Query
Language, allows you to use a

SQL-style interface to query data

exposed by the Graph API.

Publish to Feed

The Facebook SDK for iOS
provides a way to publish to a
user's timeline with the Graph
API.

Session

The FBSession class is used to
manage, store, and refresh user
tokens by default.

i0S Share Sheet

The Facebook SDK for iOS
provides hooks into the i0S6
share sheet so your app can use
a native share dialog if the user
has an iOS 6+ device.

User interface component that you can use to display a user's friends. You can use this
to add a user's friends to a story.
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with the Feed Dialogs, that through the Facebook for iOS to one or more friends.

publishes posts to News Feed. app.

Customization

Add Search to Friend Manage Your Own Token Share an App ID Across

Selector Cache Apps

The Facebook SDK for iOS The Facebook SDK for iOS You can use one Facebook app ID

includes a control object that automatically takes care of in multiple iOS apps. One

makes it simple to add a friend storing and fetching data related scenario where you could do this

selector to your app. to Facebook session management is if you have a free and paid

for your app. version of your iOS app.

Optimization

Batch Requests Caching Select Friends By Device

The Graph API supports batching The Facebook SDK for iOS You may want to restrict the

of requests, so you can specify provides a caching feature that friends that display to show only

multiple requests in a single lets you pre-fetch data for those with specific devices.

HTTP request. friends and nearby places.

Other Resources

Change Log SDK Downloads Support Community

Changes and fixes in our iOS SDK Download previous versions of Helpful Stack Overflow Q&A

releases. our iOS SDK. forum for Facebook iOS SDK. Or

you can file a bug.

HZAEE (Japanese)
5h=20{ (Korean)

Updated 22 hours ago
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Topics Friend Picker
Facebook SDK for iOS Facebook iOS SDK » Friend Picker
Controls & Ul

In this document:
Using the Share Dialog
e Overview

e Adding the friend picker

e Handling friend picker events
e Customizing the friend picker
e Caching friend data

o Additional resources

Login
Profile Picture
Friend Picker

Place Picker

Overview

The Facebook SDK for iOS provides prebuilt Ul components, including the FBFriendPickerViewController class that can
be used to pick friends.

Adding the friend picker

You can add the friend picker programmatically or graphically.

Programmatically

You can create a friend picker with the following code in your view controller class:

// Initialize the friend picker

FBFriendPickerViewController *friendPickerController =
[[FBFriendPickerViewController alloc] init];

// Set the friend picker title

friendPickerController.title = @"Pick Friends";

// TODO: Set up the delegate to handle picker callbacks, ex: Done/Cancel button
// Load the friend data
[friendPickerController loadData];

// Show the picker modally
[friendPickerController presentModallyFromViewController:self animated:YES handler:nil];

This code initializes the friend picker with a title, triggers the data fetch and then presents the friend picker modally. You can
also display the friend picker by pushing it onto a UINavigationController:

[self.navigationController pushViewController:friendPickerController
animated:YES];

Graphically

You can add the friend picker graphically using the iOS Interface Builder. Do this by using a nib or a storyboard.
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Next, open your new implementation class and add code to load the friend picker when the view is loaded:

- (void)viewDidLoad

{
[super viewDidLoad];
// Load the friend data
[self loadData];

}

You can then display your friend picker from another view controller by presenting it modally or pushing it onto a
UINavigationController.

Modally:

FPViewController *friendPickerController =
[[FPViewController alloc] initWithNibName:@"FPViewController"
bundle:nil];
[friendPickerController presentModallyFromViewController:self
animated:YES
handler:nil];

Pushing onto a UINavigationController:

FPViewController *friendPickerController =
[[FPViewController alloc] initWithNibName:@"FPViewController"
bundle:nil];
[self.navigationController pushViewController:friendPickerController
animated:YES];

Creating the friend picker through a nib file lets you play with the layout of the picker. For example, let's say you don't want
the friend list display to take over the whole screen, like this:
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You accomplish this by making the following changes to your nib:

1. Add a Table View object to the layout.

2. Shrink the height of the table view.

3. Select the File's Owner placeholder.

4. In the Connections inspector, select the tableView outlet and connect it to your newly created table view.
5. Add a Label object to the layout and set the text to "My Friends"

After your changes, your layout should look like this:

Storyboard setup
You can make changes to a view controller you've set up inside a storyboard scene. To add the friend picker Ul control:

1. Select the View Controller object in your layout.
2. In the Identity inspector, change the Class property to FBFriendPickerViewController

After your changes, your layout should look like this:

After setting up your layout, add code to configure the friend picker. The following code shows how you can do this
assuming you've defined a segue named "SegueToFriendPicker" for the transition to the friend picker:

- (void)prepareForSegue: (UIStoryboardSegue *)segue sender:(id)sender
{
if ([segue.identifier isEqualToString:@"SegueToFriendPicker"]) {
// For storyboard, get the destination view controller which
// is the friend picker view controller
FBFriendPickerViewController *friendPickerController =
(FBFriendPickerViewController *) segue.destinationViewController;

// Set the friend picker title
friendPickerController.title = @"Pick Friends";
// TODO: Set up the delegate to handle picker callbacks, ex: Done/Cancel button
// Load the friend data
[friendPickerController loadData];

You should then make the following change to the code that's invoked when your app launches. The changes make sure that
the FBFriendPickerViewController class is loaded before the view is shown:

- (BOOL)application:(UIApplication *)application
didFinishLaunchingWithOptions:(NSDictionary *)launchOptions

{
// Override point for customization after application launch.
[FBFriendPickerViewController class];
return YES;

}

Note: If you've added the -ObjC flag to your linker options, then you don't have to add this code. Adding that flag causes the
linker to load all objects in the Facebook SDK including the FBFriendPickerViewController class.

Handling friend picker events

There are various events your app may need to handle when you use the friend picker.
During data fetch:

e A communication error
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e A person using your app changes their selection

e On tap of Done button

e On tap of Cancel button

All these events can be handled by defining a class that conforms to the FBFriendPickerDelegate protocol and
implementing the methods you're interested in.

First, add the protocol to the class you wish to handle the delegate callbacks:
@interface ViewController() <FBFriendPickerDelegate>
eend

Next, set up the delegate when configuring the friend picker.

If you set up your friend picker using a nib, you can set the delegate in the view controller's initialization method:

- (id)initWithNibName:(NSString *)nibNameOrNil
bundle:(NSBundle *)nibBundleOrNil

{
self = [super initWithNibName:nibNameOrNil bundle:nibBundleOrNil];
if (self) {
// Set up the delegate
self.delegate = self;
}
return self;
}

If you set up your friend picker using a storyboard or programmatically, set the delegate before loading the picker data:

// Set up the delegate
friendPickerController.delegate = self;
// Load the friend data
[friendPickerController loadData];

Once the delegate is set up, implement the desired delegate methods. Example implementations are shown below:

/*

* Event: Error during data fetch

*/

- (void)friendPickerViewController:(FBFriendPickerViewController *)friendPicker
handleError:(NSError *)error

{
NSLog(@"Error during data fetch.");
}
/*
* Event: Data loaded
*/
- (void)friendPickerViewControllerDataDidChange: (FBFriendPickerViewController *)friendPicker
{
NSLog(@"Friend data loaded.");
}
/*
* Event: Decide if a given user should be displayed
*/

- (BOOL)friendPickerViewController:(FBFriendPickerViewController *)friendPicker
shouldIncludeUser:(id <FBGraphUsers>)user

// Filtering example: only show users who have

// "ch" in their names

NSRange result = [user.name rangeOfString:@"ch"
options:NSCaselnsensitiveSearch];

if (result.location != NSNotFound) {
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/*
* Event: Selection changed
*/
- (void)friendPickerViewControllerSelectionDidChange:
(FBFriendPickerViewController *)friendPicker
{
NSLog(@"Current friend selections: %@", friendPicker.selection);
}
/*
* Event: Done button clicked
*/

- (void)facebookViewControllerDoneWasPressed: (id)sender {
FBFriendPickerViewController *friendPickerController =
(FBFriendPickerViewController*)sender;

NSLog(@"Selected friends: %@", friendPickerController.selection);
// Dismiss the friend picker
[[sender presentingViewController] dismissModalViewControllerAnimated:YES];

/*

* Event: Cancel button clicked

*/

- (void)facebookViewControllerCancelWasPressed: (id)sender {
NSLog(@"Canceled");
// Dismiss the friend picker
[[sender presentingViewController] dismissModalViewControllerAnimated:YES];

The button click events can also be handled if you display the friend picker using the following method:
presentModallyFromViewController:animated:handler:

The block you provide to the handler parameter is called when a person taps the done or cancel buttons, letting you to
respond to those events. The code below shows an example of using the block:

[friendPickerController presentModallyFromViewController:self
animated:YES
handler:
A(FBViewController *sender, BOOL donePressed) {
if(donePressed) {
NSLog(@"Selected friends: %@", friendPickerController.selection);

i

Customizing the friend picker
The default friend picker is displayed in the following way:

o A done button is visible

o A cancel button is visible

e Friend profile pictures are shown

e Friends are sorted by first name

e Friend's names are displayed with the first name first

You can customize these default display features by configuring the relevant properties of

FBFriendPickerViewController:

// Initialize the friend picker
FBFriendPickerViewController *friendPickerController =
[[FBFriendPickerViewController alloc] init];

// Allow the selection of only one friend
friendPickerController.allowsMultipleSelection = NO;
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// Configure how friends are sorted in the display.
// Sort friends by their last names.
friendPickerController.sortOrdering = FBFriendSortByLastName;

// Configure how each friend's name is displayed.
// Display the last name first.
friendPickerController.displayOrdering = FBFriendDisplayBylLastName;

// Hide the done button
friendPickerController.doneButton = nil;

// Hide the cancel button
friendPickerController.cancelButton = nil;

You can also show the friend list for a friend of the person who's logged in:

// Initialize the friend picker

FBFriendPickerViewController *friendPickerController =
[[FBFriendPickerViewController alloc] init];

// Get friend's list from one of user's friends.

// Hard-coded for now.

friendPickerController.userID = @"100003086810435";

Note: The friend list for the friend may not show up if that friend has turned all Facebook apps off.

If you need further customizations, such as changing the friend picker colors or adding more friend info to the display,
consider building your own picker.

Caching friend data

By default, friend data is fetched from the server when the LloadData method is called on an
FBFriendPickerViewController instance. While data is being fetched, any previously cached data is used is initially
displayed in the picker. The fresh copy is then displayed once it is available.

You can pre-fetch and cache friend data before you need to display it. You do this by making use of a FBCacheDescriptor
object that represents the friend data you wish to fetch. Once you've created the cache descriptor object you can call the
prefetchAndCacheForSession: method on the object to fetch and cache the friend data. The example below shows how to
do this when the view loads:

- (void)viewDidLoad {
[super viewDidLoad];

// Create a cache descriptor based on the default friend picker data fetch settings
FBCacheDescriptor *cacheDescriptor = [FBFriendPickerViewController cacheDescriptor];
// Pre-fetch and cache friend data

[cacheDescriptor prefetchAndCacheForSession:FBSession.activeSession];

The example above caches data based on the default friend picker data fetch settings. By default, the following friend data is
returned in the results: id, name, first_name, middle_name, last_name and picture. You can pre-fetch additional info by
calling the cacheDescriptorWithUserID:fieldsForRequest: class method instead of cacheDescriptor and passing in
the additional info you wish to get. The example below sets up a fetch for birthday and location data as well:

// Set up the additional fields needed
NSSet *extraFieldsForFriendRequest = [NSSet setWithObjects:@"birthday", @"location”, nil];
// Create a cache descriptor for the additional fields needed
FBCacheDescriptor *cacheDescriptor = [FBFriendPickerViewController
cacheDescriptorWithUserID:nil
fieldsForRequest:extraFieldsForFriendRequest];
// Pre-fetch and cache friend data
[cacheDescriptor prefetchAndCacheForSession:FBSession.activeSession];

Additional resources
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o Add Search to Friend Selector
e Caching

API reference

o FBFriendPickerViewController
e FBViewController

o FBFriendPickerDelegate

e FBViewControllerDelegate

e FBCacheDescriptor

Samples
Find these in the download folder for the Facebook SDK for iOS.

o FriendPickerSample: shows how to use FBFriendPickerViewController.

o HelloFacebookSample: shows basic usage of the Facebook SDK, including FBFriendPickerViewController.
® BooleanOGSample: shows how to extend FBFriendPickerViewController.

e Scrumptious: tutorial walk-through, including FBFriendPickerViewController.

Updated about a month ago
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Facebook SDK for iOS Documentation > Select Friends by Device

Authentication
The Facebook SDK for iOS includes an FBFriendPickerViewController control object that makes it simple to add a friend

Facebook Login with iOS selector to your app. The friend selector can filter the friends you display.

iOS 6 Integration
You may want to restrict the friends that display to show only those with specific devices. As an example, you may want to

target friends that use platforms you support for a subsequent invite to use your app. This article guides you through how
you can use a query for friend device data to filter the friends in the friend selector.

Understanding Sessions

Handling App Links

Data Access This document walks through the following topics:

e Prerequisites

e Sample Overview

o Step 1: Set Up the Friend Selector Trigger

o Step 2: Set Up the Friend Selector and Query Device Data
Sharing & Distribution e Step 3: Filter the Friend Selector with Device Data

e Troubleshooting

o Additional Info

Fetch User Data
Run FQL Queries

Sharing on i0OS
Publish to Feed
iOS Share Sheet
Feed Dialog o
Link To Your Native App PrereCIUISItES

Send R t.
end Requests Before you begin, make sure you've already set up Facebook Login. This ensures you have the prerequisites and your app is

setup for App Center ready for additional Facebook integration.

Customization

Add Search to Friend Sam ple Overview

Selector

Manage Your Own Token The completed sample allows users to log in with Facebook and select friends with iOS devices. In this simple sample, we'll
Cache echo back the selected friends.

Share an App ID Across Apps

Optimization

Batch Requests The implementation builds on top of Facebook Login, adding a button the user can click to show the friend selector. The
Caching friend selector is configured to display Done and Cancel buttons that dismiss the picker. The displayed friends are filtered to
Select Friends by Device only include friends with iOS devices.

Handling Errors The friend selector displays with the FBFriendPickerViewController Facebook SDK object. After the object is initialized,

call the ToadData instance method to load and set up the initial friend selection. During the initialization step, the object is
configured to request friend device data. During the display step, the FBFriendPickerDelegate protocol's
friendPickerViewController:shouldIncludeUser: method is used to filter the friends.

Additional FBFriendPickerDelegate methods are defined to handle the friend selector Cancel and Done button actions. If
the Done button is tapped, the selected friends echo through NSLog. Both cases dismiss the modal view controller.

Now that you have an overview of the Ul and functionality, let's show you the code.

Step 1: Set Up the Friend Selector Trigger
In this step, you'll add a button in the initial view controller. When the user clicks the button, the friend selector displays.
Make the following changes in your main view controller's nib file:

e Add a Round Rect Button object to the view. Set the button title to "Select Friends".

o Make the "Select Friends" button hidden initially. You only want to display the button after the user authenticates.

e Add an action to the "Select Friends" button and attach this action to your main view controller's implementation file.
Name the action "selectFriendsButtonAction".

e Add an outlet for the "Select Friends" button to your view controller's implementation file so that it's private. Name the
outlet "selectFriendsButton".

When you've completed these steps, your implementation file should have the defined outlet and an empty
selectFriendsButtonAction: action method.
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- (void)sessionStateChanged: (NSNotification*)notification {
if (FBSession.activeSession.isOpen) {
self.selectFriendsButton.hidden = NO;
[self.authButton setTitle:@"Logout" forState:UIControlStateNormal];
} else {
self.selectFriendsButton.hidden = YES;
[self.authButton setTitle:@"Login" forState:UIControlStateNormal];

Step 2: Set Up the Friend Selector and Query Device Data

In this step, you'll set up the friend selector and ask for friend device data when requesting the friend data. You won't do
anything with the device data, so the friends in the selector won't be filtered. You'll handle filtering based on device data in
the next step.

Open the view controller implementation file and add the FBFriendPickerDelegate as one of the protocols the view
controller implementation conforms to. Add this delegate to the view controller implementation.

@interface ViewController ()
<FBFriendPickerDelegate>

Next, fill out the selectFriendsButtonAction: method implementation to trigger the friend selector display. In the code,
you'll do the following:

e Initialize a FBFriendPickerViewController object.

o Configure the properties, which includes asking for friend device data.
o Set the delegate to the current class.

e Load the data.

o Show the friend selector modally.

- (IBAction)selectFriendsButtonAction:(id)sender {
// Initialize the friend picker
FBFriendPickerViewController *friendPickerController =
[[FBFriendPickerViewController alloc] init];

// Configure the picker ...
friendPickerController.title = @"Select Friends";
// Set this view controller as the friend picker delegate
friendPickerController.delegate = self;
// Ask for friend device data
friendPickerController.fieldsForRequest =

[NSSet setWithObjects:@"devices", nil];

// Fetch the data
[friendPickerController loadData];

// Present view controller modally.e the deprecated
if ([self
respondsToSelector:@selector(presentViewController:animated:completion:)]) {
// i0S 5+
[self presentViewController:friendPickerController
animated:YES
completion:nil];

} else {

[self presentModalViewController:friendPickerController animated:YES];

Note the configuration that requests device data along with basic friend data:
friendPickerController.fieldsForRequest = [NSSet setWithObjects:@"devices", nil];

Next, implement the FBFriendPickerDelegate delegate methods to handle the Done and Cancel buttons. For the Done
button, you'll log any friends selected and dismiss the modal view controller:
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}
- (void)facebookViewControllerDoneWasPressed: (id)sender
{
FBFriendPickerViewController *fpc = (FBFriendPickerViewController *)sender;
for (id user in fpc.selection) {
NSLog(@"Friend selected: %@", user.name);
}
[self dismissModalViewControllerAnimated:YES];
}

Build and run the project to make sure it runs without errors. Tap the "Login" button to log in with Facebook. Once you're
authenticated, you should see the "Select Friends" button. Click "Select Friends" to show the friend selector. Select a few
friends and tap on the Done button. You should see an Xcode console log similar to the following:

2012-09-07 ©9:43:32.084 FriendPickerDeviceFilterHowTo[84313:c0@7] Friend selected: Alan McConnell
2012-09-07 ©9:43:32.085 FriendPickerDeviceFilterHowTo[84313:c07] Friend selected: Ali Parr

Step 3: Filter the Friend Selector with Device Data

In the previous step, you requested device data to be returned with default friend data. The friend data looks similar to this:

devices = (

{
hardware = iPhone;
os = i0S;

1,

{
os = Android;

1,

{
hardware = iPad;
os = i0S;

}
J;
"first_name" = Zoran;
id = 15150;

In this step, you'll use the FBFriendPickerDelegate to filter the friend device data returned and show only friends using
iOS devices. The friendPickerViewController:shouldIncludeUser: method of the FBFriendPickerDelegate protocol
filters the friends.

First, you need to define a new protocol to represent friend info that includes device data. This new protocol should also
conform to FBGraphUser, the protocol that defines basic friend info. To define the new protocol, add a new file to the
project. Select the Objective-C protocol template and name the protocol FriendProtocols.

Next, open up the newly added FriendProtocols.h file. You'll create your own protocol definition, so replace the contents
of the file with the following:

#import <Foundation/Foundation.h>
#import <FacebookSDK/FacebookSDK.h>

@protocol FBGraphUserExtraFields <FBGraphUsers>
@property (nonatomic, retain) NSArray *devices;

@end
Now, open up your view controller implementation file and include your new protocol:
#import "FriendProtocols.h"

Finally, implement the following FBFriendPickerDelegate method to show friends with iOS devices:
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NSAPTOY TaevViceData = user.devices;
// Loop through list of devices
for (NSDictionary *deviceObject in deviceData) {
// Check if there is a device match
if ([@"i0S" isEqualToString:
[deviceObject objectForKey:@"os"]]) {
// Friend is an i0S user, include them in the display
return YES;

}
// Friend is not an i0S user, do not include them
return NO;

Build and run the project to make sure it runs without errors. Once you're authenticated, click Select Friends to show the
friend selector. Verify that only iOS friends display by using the Graph API Explorer and entering the query
me/friends?fields=name,devices:

Troubleshooting

If you have any issues with custom filtering you need to do, turn on debugging for the requests. Add this code before any
requests:

[FBSettings setlLoggingBehavior:
[NSSet setWithObject:FBLoggingBehaviorFBRequests]];

You'll be able to debug any issues by viewing requests and responses from the servers.

Additional Info

e How Tos Samples: includes the completed sample.
e FBFriendPickerViewController: reference for the friend selector class.
e FBFriendPickerDelegate: reference for the friend selector delegate protocol.
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Search Facebook Developers Docs Tools Support News  Apps Log In

Social Plugins FriendList

Facebook APIs » Graph API > FriendList
Facebook Login

Open Graph
A Facebook friend list. This object represents the list itself and not the members of the list. The User object has a

Facebook APIs friendlists connection

Graph API . . . .
p To read a FriendList, issue an HTTP GET request to /FRIENDLIST_ID with the read_friendlists permission.

FQL

Open Graph

Dialogs Fields

Chat

Internationalization Name Description Permissions Returns

Ads id The friend list ID read_friendlists string
Games name The name of the friend list read_friendlists string
Payments list_type The type of the friends list; Possible values are: close_friends, read_friendlists string

acquaintances, restricted,user_created, education, work,

App Center current_city or family

Promote Your App

ioS
Creating
Android
You can create a FriendList for a user by issuing an HTTP POST request to PROFILE_ID/friendlists with the
JavaScript manage_friendlists permissions and the following parameter:
PHP Parameter Description Type Required
More SDKs name Friend list name. Maximum length is 25 characters = string yes
If the create is successful, you get the following return.
Objects Name Description Type
Achievement(Instance) id The new friend list ID ~ string
Album
Application
Checkin .
Comment Deletmg
Domain You can delete a FriendList for a user by issuing an HTTP DELETE request to /FRIENDLIST_ID with the
Errors manage_friendlists permission.
Event
FriendList The HTTP request will return true if the delete succeeded, or false otherwise.
Group
Insights
Link Connections
Message
Note Name Description Permissions Returns
Offer members  All of the users who are members of read_friendlists = An array of objects containing friend id and
Order this list. name fields.
Page
Pagination
Payment
Photo members
Pictures
Post Create

Privacy Parameter

Question
QuestionOption
Realtime Updates
Review

Search

You can add multiple users to a FriendList in a single request by issuing an HTTP POST request to /FRIENDLIST_ID
/members and setting the members parameter to a comma-separated list of USER_IDs. An example request would look like
/FRIENDLIST_ID/members?members=1,2,3. Alternatively, a single user can be added by issuing an HTTP POST request to
/FRIENDLIST_ID/members/USER_ID. These operations require the manage_friendlists permission.

For